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NOW  IN  TOTAL  HARMONY' 


Tune  in  to  a  big  sales  opportunity 


Harmony  adds  the  finishing  touch  to  a  dynamic 
relaunch  with  new  packs  for  Harmony 
Conditioning  Hair  Colour. 
Hair  colourants  are  enjoying  more  growth  than 
any  other  product  in  the  total  hair  care 
market.  In  semi-permanents,  the  fastest 
growing  sector  for  the  past  four  years,  Harmony 
is  the  No. 2.  brand. 

There  are  four  colour  groups  with  a  choice  of 


twelve  shades  in  total,  so  every  customer  c; 
find  their  special  colour. 
And  with  the  lowest  retail  price  of  the  brar 
leaders,  everybody  can  afford  it,  too. 
Harmony  is  already  a  £23  million  range  whi< 
we're  grooming  for  even  more  success  wit 
£2  million  support  planned  this  year.  Stock  tl 
whole  range  and  sales  will  put  other  brands 

the  shade.  Sources:  Register  MEAL,  AGB  Superpa 
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It  has  oft  been  said  in  these  columns  that  1995  is  a  critical 
year  for  pharmacy.  Leading  lights  in  the  profession  have  said 
so;  among  them  the  chairman  of  the  Pharmaceutical 
Services  Negotiating  Committee  David  Sharpe,  and  on 
several  occasions.  But  what  does  1994  hold  for  contractors, 
and  what  should  the  profession  be  doing  to  prepare  itself  for 
1995? 

The  profession's  priority  for  1994  must  be  to  use  all 
possible  means  to  sell  itself  at  every  level.  Individual 
pharmacies  must  make  it  self-evident  that,  day  by  day 
without  appointment,  they  provide  valuable  healthcare 
services  to  the  community.  They  must  be  self-critical  and 
recognise  that  no  amount  of  professional  public  relations 
will  dispel  a  bad  impression  given  by  a  poor  pharmacy. 

Local  pharmaceutical  committees  must  educate  and  seek 
to  influence  family  health  services  authorities.  If  they  fail  to 
do  so  now,  it  will  be  too  late  when  FHSAs  merge  with  health 
authorities  into  health  commissions.  Authorities  must  be 
persuaded  of  the  immense  value  which  pharmaceutical 
services  represent;  LPCs  must  ensure  that  FHSAs  do  not 
focus  their  attention  solely  on  those  pharmacy  services 
reimbursed  by  the  Department  of  Health,  but  appreciate  the 
totality  of  the  public  service  provided. 

Most  importantly,  the  LPCs  must  convince  FHSAs  that 
the  pharmacist's  skill   is  an  under-used  resource  in 
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this   country  and   should   be   developed  further. 

The  PSNC  must  do  its  job  too.  It  must  continue  to 
convince  the  DoH  and  health  authorities  that  pharmacists 
are  able,  with  fair  remuneration,  to  offer  better  value  in 
healthcare  services  than  any  other  profession.  It  is 
short-sighted  to  expect  the  PSNC  to  foresake  its  annual 
dinner  and  lose  the  goodwill  developed  with  the  many  MPs 
and  peers  who  attend.  1994  is  the  year  to  nurture  these 
contacts,  not  to  uproot  them  by  cancelling  the  feast  and  with 
it  the  speeches  and  one-to-one  lobbying. 

There  is  no  doubt  that  1994  will  be  a  difficult  year.  The 
Chancellor  has  already  made  it  clear  that  there  can  be  no  real 
hope  of  a  good  pay  settlement  in  any  sector,  and  that  there  is 
little  prospect  that  pharmacy  will  be  made  a  special  case. 
Nevertheless,  pharmacists  can  work  together  to  show  their 
professional  peers  in  healthcare,  local  and  national  health 
administrators,  ministers  and  public  alike,  that  they  are 
especial  specialists  providing  special  services  that  are  a 
suitable  case  for  special  treatment. 

Boycotting  the  PSNC  dinner  is  not  an  option.  Working 
together  for  a  brighter  future  is.  If  we  do  not,  pharmacy's 
difficulties  of  1993  will  pale  into  insignificance  when  1995 
dawns  with  20  per  cent  of  the  global  sum  beyond  the  PSNC's 
ken,  lodged  at  local  level  and  with  health  commissions  which 
might  not  not  know  the  true  worth  of  pharmacy. 

27 


Pharmacist  struck  off 
despite  'contrition' 


Sobbing  pharmacist  Raksha 
Gudka  told  a  disciplinary  hearing 
on  December  15  of  her  terror 
when  a  "sharp  dressed  man"  to 
whom  she  had  repeatedly  sold  a 
highly  addictive  cough  medicine 
turned  nasty  and  threatened  to 
harm  her  children. 

Mrs  Gudka  claimed  that 
well-mannered  Mr  X  phoned  her 
with  his  threats  when  she  tried  to 


stop  selling  him  up  to  two  bottles 
a  day  of  codeine  linctus. 

Married  with  two  children,  Mrs 
Gudka  told  the  Royal  Phar- 
maceutical Society's  Statutory 
Committee  that  the  man,  who 
was  in  his  30s,  rang  "after  hours" 
at  the  family's  flat  above  their 
pharmacy  at  282  Ealing  Road, 
Alperton,  Wembley. 

He  said  he  knew  they  lived 


Pharmacist  reprimanded 
for  sloppy  practice 


A  pharmacist  who  broke  drug 
labelling  rules  and  ethical 
guidelines  was  found  guilty  of 
misconduct  and  severely 
reprimanded  by  the  Statutory 
Committee  of  the  Royal 
Pharmaceutical  Society  of  Great 
Britain. 

Rajan  Shah,  of  23  Courthouse 
Road,  North  Finchley,  broke 
down  sobbing  after  Committee 
chairman  Gary  Flather  QC  told 
him  that  his  name  would  not  be 
removed  from  the  Register. 

The  hearing  heard  that  the 
offences  were  uncovered  when 
the  Society's  drug  inspector 
made  an  unannounced  visit  to  Mr 
Shah's  pharmacy,  Renton's  Ltd, 
21-23  Maiden  Road,  Kentish 
Town,  on  October  22,  1992. 

The  Society's  solicitor  Josselyn 
Hill  said  the  inspector  found 
bottles  of  unwanted  drugs  which 
had  been  returned  to  the  shop 
"dotted"  around  shelves  with 
dispensing  labels  on  them.  She 
found  a  "tatty  and  dirty" 
container  with  a  damaged  lid 
containing  Clamoxyl  capsules. 
The  container  should  have 
contained  Amoxil. 

The  inspector  also  found  drugs 
which  had  passed  their  expiry 
date  and  others  which  had  no 
expiry  date  label. 

She  had  discovered  between  20 
and  50  containers  which  bore 
dispensing  labels  which  Mr  Shah 
admitted  were  unwanted 
medicines  which  had  been 
returned.  He  also  admitted  that 
he  had  "popped"  Clamoxyl  out  of 
blister  packaging  into  an  Amoxil 
container,  in  breach  of  Society 
guidelines. 

Mr  Shah  admitted  the  offences, 
but  said  he  had  not  been  aware  of 
Council  guidance  relating  to  the 
removal  of  tablets  and  capsules 
from  blister  packs. 

He  said  a  dispensing  assistant, 
who  had  personal  problems  at  the 
time,  must  have  put  the  un- 
wanted medicines  on  the  shelves. 
He   had  not  finished  sorting 


things  out  at  the  time  of  the 
inspector's  visit. 

The  Committee  found  Mr  Shah 
guilty  of  misconduct  which  Mr 
Flather  said  was  serious. 

"The  Committee  cannot  go 
along  with  Mr  Shah  in  his 
explanation  that  the  dispensing 
assistant,  almost  in  a  trance,  had 
put  the  returned  medicines  on 
the  pharmacy  shelves,"  he  said. 
"The  Committee  believes  the 
truth  is  that  there  was  a  sloppy 
practice  of  allowing  patient 
returns  to  go  on  shelves." 

The  Committee  had  seriously 
considered  directing  that  Mr 
Shah's  name  be  removed  from 
the  Register  but  there  were  other 
factors  it  had  to  consider.  These 
included  that  the  fact  that  the 
offences  involved  only  one  or  two 
products,  there  was  no  evidence 
of  injury  to  any  patient,  and  Mr 
Shah  had  been  open  and  frank 
with  the  inspector. 


above  the  shop  and  spoke  to  her 
about  her  children,  who  were 
then  seven  and  ten  years  old.  He 
told  her  he  knew  where  they  went 
to  school. 

"He  said  it  would  be  in  my  best 
interests  to  continue  selling  him 
the  linctus,"  said  Mrs  Gudka.  "He 
did  not  make  any  specific  threats 
about  the  children  but  you  read 
about  it  all  the  time  in  the  papers, 
children  being  abducted, 
kidnapped." 

She  agreed  she  had  continued 
selling  the  drug  to  Mr  X  for 
months  after  the  threats  began 
without  telling  either  the  police 
or  the  Society,  but  claimed  this 
was  because  she  was  afraid  of 
"reprisals". 

She  decided  she  must  stop 
selling  codeine  to  Mr  X,  who 
claimed  he  needed  it  for  pain 
relief,  when  his  wife  rang  to 
accuse  her  of  ruining  their 
marriage. 

Josselyn  Hill,  solicitor  to  the 
Society,  told  the  Committee  that 
drugs  inspectors  who  raided  the 
pharmacy,  which  was  trading  as 
Bryett  Chemists  Ltd,  in  May 
1992,  found  "enormous"  over- 


the-counter  sales  of  codeine 
linctus. 

An  inspector  worked  out  that, 
in  a  one-year  period  beginning  on 
May  1,  1991,  nearly  590  litres  of 
codeine  linctus  or  its  equivalent 
could  not  be  accounted  for  other 
than  by  counter  sales. 

"This  is  equivalent  to  at  least 
1 ,500ml  of  codeine  linctus  a  day," 
said  Mr  Hill.  This  was  "an 
enormous  quantity"  for  any 
pharmacist. 

Mrs  Gudka  said  she  had  sold  it 
where  it  was  cheaper  than  a  paid 
NHS  prescription  from  a  doctor. 
She  also  recommended  it  to  local 
people  for  relief  of  cough  and  cold 
symptoms. 

Jonathon  Fisher,  counsel  for 
Mrs  Gudka,  said  that  on  any 
account  the  amount  of  codeine 
linctus  involved  in  the  case  —  six 
or  seven  bottles  a  day  —  was 
"horrendous".  But  he  appealed  to 
the  Committee  to  take  into 
account  the  fact  that  she  had 
been  vulnerable  and  had  stopped 
selling  the  linctus  as  soon  as  a 
complaint  was  made.  She  had 
also  shown  "genuine  contrition". 

But  the  Committee  found  Mrs 


Discount  rates  lowered 
after  PSNC  push 


The  Pharmaceutical  Services 
Negotiating  Committee  has 
agreed  lower  discounts  for 
pharmacy    contractors  with 


The  staff  of  Night  &  Day  pharmacy  in  Feltham,  Middlesex,  are  the  proud 
owners  of  a  cuddly  giant  teddy  bear  after  winning  first  prize  in  the  Savlon 
Junior  competition.  Pictured  are  group  winners  (from  left)  Lorraine 
Moorshead,  Judith  Pearce,  Lori  Clarke  and  Kirstie  Wingfield,  with  Zyma 
Healthcare  sales  representative  Debbie  Harrow  (left)  and  regional  sales 
manager  Howard  Burton.  A  further  25  runners-up  each  received  a 
"'junior"  bear 


the    Department   of  Health. 

The  agreement  follows  various 
increases  in  wholesaler  thres- 
holds and  reductions  in  re- 
imbursement prices  for  parallel 
imports. 

The  underlying  clawback  rate 
is  8.43  per  cent  from  November  1 , 
1993  compared  with  the  claw- 
back  scale  of  8.73  per  cent. 

The  8.73  per  cent  clawback  had 
been  in  place  since  December  1, 
1992. 

The  discount  over-recovery 
that  has  arisen  since  April  1, 1993 
will  be  repaid  to  contractors  (less 
the  overpayment  of  containers) 
by  reducing  the  discount 
clawback  to  8.04  per  cent  from 
January  1,  1994.  The 
over-clawback  will  probably  be 
repaid  by  April  30,  1994. 

The  Committee  believes  that 
this  lower  discount  clawback  will 
help  contractors'  cash  flow 
during  a  difficult  remuneration 
period. 

A  new  container  allowance  of 
5.8p  per  prescription  will  be  paid 
from  January  1. 

The  overpayment  of  0.7p  per 
prescription  since  April  1,  1993 
will  be  offset  within  the 
over-clawback. 
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Gudka  guilty  of  misconduct  and 
ordered  that  her  name  be 
removed  from  the  Register. 

Announcing  the  decision, 
chairman  of  the  Committee,  Gary 
Flather  QC,  said  the  case  involved 
the  sale  of  2,949  200ml  bottles 
of  the  linctus  a  year  -  -  the 
equivalent  of  more  than  nine 
bottles  a  day. 

Mrs  Gudka  had  not  referred  to 
any  medical  people  and  had  not 
spoken  to  other  pharmacists, 
even  though  it  was  well  known 
that  drug  addicts  went  from  one 
pharmacy  to  another  to  get 
drugs. 

Also,  she  had  not  kept  records 
or  taken  steps  to  identify  the  man 
who  had  threatened  her  and  his 
identity  was  still  not  known. 

Mr  Flather  said  the  Com- 
mittee's impression  was  that  a 
pharmacist  faced  with  threats 
would  normally  go  to  the  police, 
inform  the  school  where  his  or 
her  children  were  being  educated 
and  would  contact  the  Society. 

There  was  also  a  profit  motive 
which  the  Committee  had 
calculated  at  about  £3,000  a  year 
—  10  per  cent  of  the  pharmacy's 
total  profit. 

If  Mrs  Gudka  applied  for 
re-registration  it  could  be  said  in 
her  favour  that  she  had  stopped 
selling  the  linctus  of  her  own 
accord  and  this  would  stand  her 
in  good  stead.  The  Committee 
made  no  separate  order  in  respect 
of  Bryett  Chemists. 

Mrs  Gudka  has  three  months 
to  appeal. 


Bombers  hit 
Boots 
Cornwall 
branches 

Three  Cornwall  branches  of 
Boots  the  Chemists  were  hit  by  a 
series  of  firebombs  at  the  end  of 
December,  the  first  time  the 
company's  stores  have  been 
targeted  with  incendiary  devices. 

In  the  first  incident,  a  woman 
purchased  a  Boots  hair 
highlighter  kit  from  the  Liskeard 
store.  On  opening  it,  she 
discovered  an  incendiary  device. 
The  same  day,  staff  at  the  Bodmin 
branch  extinguished  a  small  fire 
which  is  believed  to  have  been 
caused  by  a  device  in  a  Boots 
perm  kit.  The  following  day,  after 
a  search  by  police  and  staff,  a 
device  in  the  Helston  store  was 
dealt  with  by  a  controlled 
explosion. 

A  company  spokesman  told 
C&D:  "No  warnings  were  re- 
ceived and  we  have  had  no  com- 
munication from  anyone.  We  do 
not  know  why  these  three  stores 
in  Cornwall  were  targeted." 

Animal  rights  activists  are 
suspected.  The  company  say  their 
first  concern  is  for  customers  and 
staff,  and  increased  security 
measures  are  now  in  place. 
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SW  Thames  plans  pilots 
after  £1.3m  services  bid 


A  bid  for  £1.3  million  to  develop 
comunity  pharmacy  services  in 
the  South  West  Thames  area 
(C&D  November  27,  p944)  has 
been  favourably  received  by  the 
Regional  Health  Authority. 

But  before  any  money  is 
released  to  support  proposals 
detailed  in  the  bid,  there  will  have 
to  be  pilot  studies,  it  was  made 
clear  this  week.  Regional 
pharmaceutical  adviser  (FHSAs) 
Robert  Clayton  hopes  the  pilot 
studies  will  be  out  of  the  way  in 
the  first  three  months  of  the  next 
financial  year. 

He  also  intimated  that  it  was 
unlikely  the  Primary  Care 
Directorate,  which  will  provide 
the  funds,  will  meet  the  bid  in 
full. 

The  bid  seeks,  among  other 
things,  £2,000  per  pharmacy  to 
fund  private  consultation  areas 
and  calls  for  money  to  be  made 
available  to  publicise  pharma- 


ceutical services.  A  report 
detailing  the  bid  has  been 
compiled  by  Norman  Evans, 
pharmaceutical  adviser  to 
Merton  Sutton  &  Wandsworth 
FHSA. 

Any  pilot  studies  are  likely  to 
take  place  in  the  Merton  or 
Croydon  areas  since  they  fall 
within  the  "London  Initiative 
Zone"  and  can  tap  into  additional 
funding,  said  Mr  Clayton. 

A  meeting  between  S.W. 
Thames  RHA  and  pharmacy 
contractors  to  discuss  the  bid, 
due  to  take  place  on  December  22 
but  cancelled  at  short  notice,  has 
been  rescheduled  for  February  9. 

Croydon  LPC  chairman 
Andrew  McCoig  says  he  is  worried 
that  key  meetings  keep  getting 
delayed. 

His  concern  is  that  the  pending 
merger  of  the  South  West  and 
South  East  RHAs  later  this  year, 
announced  since  the  bid  was  put 


Government  launches 
smoking  campaign 


The  Government  has  launched  a 
national  health  education 
campaign  on  smoking. 

The  £12  million  campaign  will 
run  for  three  years  and  is  aimed  at 
adult  smokers,  particularly 
parents. 

Dr  Brian  Mawhinney,  Minister 
for  Health,  says:  "The  campaign 
will  be  an  important  element  of 
the  Government's  Health  of  The 
Nation  strategy  to  reduce 
smoking." 

The  campaign  builds  on  initial 
work  by  the  Health  Education 


Authority  and  will  be  backed  by 
local  activities,  including  advice 
and  support  from  family  doctors 
and  primary  care  teams. 

Television  commercials 
featuring  John  Cleese  are  already 
underway  in  the  London  area. 

Although  there  has  been  a  drop 
in  the  number  of  smokers,  from 
45  per  cent  of  the  population  in 
1974  to  30  per  cent  now, 
smoking-related  diseases  account 
for  110,000  premature  deaths 
each  year  and  the  loss  of  some 
50  million  working  days. 


£60m  NHS  savings 

Savings  of  £60  million  have 
been  achieved  since  the 
setting  up  of  the  NHS  Supplies 
Authority,  according  to  Tom 
Sackville,  Parliamentary 
Secretary  for  Health.  A  further 
£25m  saving  is  predicted  by 
March  1994. 

More  NHS  Trusts 

Another  eight  units  are 
heading  for  NHS  Trust  status 
in  1995,  says  Virginia 
Bottomley,  Secretary  of  State 
for  Health.  The  number  of  NHS 
Trusts  now  totals  292,  with  a 
further  101  operational  at  the 
start  of  April  1994. 

Sight  statistics 

More  than  half  the  population 
(53.2  per  cent)  wore  spectacles 
or  contact  lenses  in  1992-93, 
according  to  Department  of 
Health  statistics.  In  the  past 
12  months,  19  per  cent  had 
bought  spectacles  or  contact 
lenses.  The  number  of  NHS 


sight  tests  rose  by  1 1  per  cent 
in  the  year. 

Authorities  merge 

South  East  and  Mid 
Staffordshire  District  Health 
Authorities  are  to  merge  into 
one  operation  on  April  1,  to  be 
known  as  South  Stafford 
Health  Authority. 

C&D  Price  Service 

We  would  like  to  clarify  that 
Maalox  Suspension  500ml  is 
not  on  the  Selected  List  (items 
on  the  List  are  indicated  SL  in 
the  Price  List).  Maalox  Plus 
tablet  is  the  only  SL  product  in 
the  range.  We  apologise  for 
any  confusion  caused. 

Managers  praised 

Tom  Sackville,  Parliamentary 
Secretary  for  Health,  has 
praised  health  service 
managers  as  "unsung"  heroes, 
stating  that  recent  attacks  on 
them  for  being  too  many  and 
overpaid  were  "unfair  and 
irresponsible". 


together,  could  impede  progress. 

But  Mr  Clayton  says  that 
funding  through  the  Primary 
Care  Directorate,  which  has  a 
two-year  period  "in  which  to 
prove  itself,  is  unlikely  to  be 
affected  by  the  merger. 

Pharmacists 
to  take  up 

Health  of  the 
Nation 
challenge 

The  Government  has  challenged 
the  nation  to  take  up  a  health 
challenge  as  their  New  Year 
resolution  and  is  re-distributing 
healthcare  leaflets,  initially  only 
through  pharmacies. 

Tim  Astill,  director  of  the 
National  Pharmaceutical  Asso- 
ciation, and  David  Coleman, 
immediate  past-president  of  the 
Society,  both  of  whom  sit  on  the 
Health  of  the  Nation  Wider 
Health  Working  Party,  helped 
highlight  the  role  pharmacists 
could  play.  The  leaflets  are  being 
distributed  through  the  existing 
Pharmacy  Healthcare  Scheme. 

Included  on  the  leaflets,  which 
are  being  mailed  out  in  January, 
is  a  statement  from  Dr  Kenneth 
Caiman,  chief  medical  officer, 
which  reads:  "I  am  issuing  a 
challenge  to  every  person  in  the 
country  to  take  one  small  step  to 
improve  their  own  health."  The 
leaflet  then  lists  19  ideas  for  a 
healthier  lifestyle. 

Mr  Coleman  says  the  move  is 
a  recognition  by  Government 
that  the  pharmacist  sees  more 
members  of  the  public  "in 
sickness  and  in  health"  than  any 
other  member  of  the  primary 
healthcare  team. 

"Only  preaching  the  health- 
care message  is  outmoded  —  the 
public  must  be  encouraged  to 
stay  healthy.  Pharmacies  are  in  a 
very  good  position  within  the 
community  to  do  just  that." 

The  campaign  is  being  sup- 
ported by  the  NPA.  Its  magazine, 
Well  Being,  will  be  carrying  an 
article  written  by  Dr  Caiman  in 
their  Spring  issue.  The  article  will 
detail  the  Health  of  the  Nation 
campaign. 

"The  DoH  will  aim  to  develop 
the  challenge  campaign  through- 
out 1994  and  hope  that  GPs  and 
nurses  will  follow  the  pharmacists' 
lead  in  this,"  said  Derek  Hodge  of 
the  Department's  health  strategy 
unit. 

The  campaign  was  originally 
launched  last  July  and  the  DoH 
says  it  is  very  pleased  with  the 
response. 
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MCA  publishes  its 
Code  of  Practice 


The  Medicines  Control  Agency 
has  published  a  code  of  practice 
explaining  how  it  aims  to  provide 
support  and  help  to  the 
businesses  it  regulates. 

The  publication  of  Working 
with  Business:  A  Code  of  Practice 
follows  Prime  Minister  John 
Major's  announcement  that  Gov- 
ernment bodies  which  enforce 
regulations  should  adopt  six  key 
principles  of  good  practice. 

These  include  the  publication 
of    standards,     provision  of 


information,  consultation  with 
business,  complaints  procedures 
and  keeping  costs  to  businesses  at 
a  minimum. 

Copies  of  the  code  of  practice 
will  be  sent  this  month  to 
recipients  of  the  MCA's  bi- 
monthly newsletter  and  repre- 
sentative bodies  of  the  phar- 
maceutical industry. 

Further  copies  are  available 
from  the  MCA,  Room  1207, 
Market  Towers,  1  Nine  Elms 
Lane,  London  SW8  5NQ. 


GP  opposes  a  wider  role 
for  pharmacists 


"The  thought  of  them  [phar- 
macists] doing  health  promotion 
makes  my  blood  run  cold,"  says 
GP  Dr  Laurence  Knott  in  last 
week's  Mims  Magazine. 

Writing  in  the  editorial 
opinion  section,  Dr  Knott 
believes  that  pharmacists  cannot 
provide  comprehensive  advice  on 
diet  and  smoking  and  run  routine 
health  checks  without  prolonged 
periods  of  intensive  training. 

Turning  pharmacists  into 
mini-doctors  is  not  an  appro- 


priate way  to  widen  the  pharma- 
cist's role,  he  says. 

He  feels  that  GP  workloads  will 
increase  because  pharmacists 
will  pick  up  on  irrelevant 
abnormalities  and  send  patients 
to  their  doctors  to  have  the  test 
confirmed. 

He  is  also  concerned  about 
adequate  facilities  for  privacy  and 
confidentiality,  saying:  "The 
prospect  of  patients  disrobing 
behind  a  pile  of  nappy  liners  does 
not  bear  thinking  about." 


CPA  upholds 

bulletin 
complaints 

A  bulletin  on  drug  interactions 
and  antihistamines  is  unbalanced 
and  misleading,  says  the  Code 
of  Practice  Authority  on 
prescription  medicines.  Marion 
Merrell  Dow  had  complained 
about  the  bulletin,  sponsored  by 
Schering  Plough. 

MMD  claim  the  bulletin  was  a 
promotional  line  for  the  Clarity 
Line  —  a  freephone  line  for  daily 
pollen  counts. 

Although  the  bulletin  did  not 
constitute  a  promotional  item 
itself,  as  it  was  clearly  used  for 
promotional  purposes,  the  Panel 
decided  it  came  within  the  scope 
of  the  Code. 

The  Appeal  Board  ruled  there 
had  been  no  breach  of  contract 
when  Ibugel  was  omitted  in  a  cost 
comparison  chart  for  Traxam 
Foam.  This  resulted  in  a  com- 
plaint from  Dermal  Laboratories. 

Dermal  claimed  Ibugel  had  a 
lower  daily  cost  than  Traxam. 

Lederle,  manufacturers  of 
Traxam,  did  not  accept  the  stated 
daily  cost  of  Ibugel.  The  Appeal 
Board  concluded  that  Lederle  had 
made  considerable  efforts  to  en- 
sure the  chart  was  fair  and  the  ex- 
clusion of  Ibugel  was  not  unfair. 


Society  damns  flawed 
Zovirax  survey  by  ITN 


A  News  at  Ten  survey  into  POM  to 
P  switches,  which  highlighted  the 
advice  given  by  50  pharmacists 
who  were  responding  to  an  agent 
provocateur  survey  on  Zovirax 
advice,  was  flawed,  according  to 
both  the  Royal  Pharmacieutical 
Society  and  the  National 
Pharmaceutical  Association. 

"It  gave  a  very  misleading 
inpression  of  the  role  played  by 
pharmacists,"  says  Society 
secretary  and  registrar  John 
Ferguson. 

News  at  Ten  sent  out  anon- 
ymous reporters  to  buy  Zovirax, 
but  did  not  point  out  during  the 
programme  that  the  reporters 
had  been  briefed  to  say  they  had 
suffered  cold  sores  previously  and 
had  the  tingling  feeling  of 
another  one  starting. 

"In  these  circumstances,  phar- 
macists could  reasonably  conclude 
that  the  person  wanted  treatment 
for  cold  sores  on  the  lips  because 
that  is  what  the  ad  showed.  They 
would  not  be  expected  to  ask 
further  questions,  except  ones 
designed  to  ensure  that  the 
person  knew  how  to  use  the  cream 
to  get  the  best  results." 


Pharmacist  Shamin  Dnmji  of  Charles  Sampson  Chemists,  Finchley,  won  a 
£100  first  prize  in  the  Barnet  High  Street  Asthma  Week  campaign.  FHSA 
chairwoman  Baroness  Miller  of  Hendon  presents  the  prize  to  Mrs  Damji 
and  her  preregistration  student  Shapour  Hariri.  The  aim  of  the 
competition  was  to  promote  awareness  of  asthma  and  its  related  allergies 
through  displays,  provision  of  information  and  other  initiatives.  Mrs 
Damji,  with  the  help  of  Shapour,  not  only  assembled  a  window  display  but 
also  provided  displays  for  the  local  library  and  Northside  school 


The  report  expressed  concern 
that  pharmacists  had  not  given 
warnings  that  Zovirax  should  not 
be  used  for  genital  herpes  or  for 
patients  with  AIDS. 

Immediate  past-president  of 
the  Society  David  Coleman  says: 
"It  was  an  incredible  ITN  report. 
I  can  only  imagine  the  reaction  of 
a  customer  coming  into  my  shop 
to  ask  for  a  cold  sore  treatment  if 
I  asked  questions  about  oral  sex 
or  genital  herpes  before  I  made 
the  supply." 

Mr  Coleman  also  took  issue 
with  the  suggestion  on  the  report 
that  OTC  sale  of  cimetidine  by 
pharmacists  could  mask  stomach 
cancer.  He  said  serious  illnesses 
are  more  likely  to  have  been 
hidden  by  the  habitual  and  un- 
supervised OTC  purchase  of 
various  less  potent  antacids 
through  grocers  and 
supermarkets. 


Colette  McCreedy,  speaking  for 
the  NPA,  says:  "Had  the  pro- 
fession been  given  the  oppor- 
tunity to  respond  to  the  criticism 
of  pharmacists'  performance,  the 
many  flaws  in  the  research  could 
have  been  highlighted. 

"We  have  received  little 
reaction  following  the  report. 
Hopefully  the  public  will  treat  it 
with  the  same  indifference." 

Mr  Ferguson  has  written  to 
Lawrence  McGinty,  health  editor 
for  the  programme,  but  had  not 
had  a  reply  as  C&D  closed  for 
press. 

Nicholas  Wood,  Soceity 
president  who  was  interviewed 
during  the  report,  said  he  was, 
"alarmed  to  hear  yet  again  of  a 
survey  claiming  to  show  that 
pharmacists  do  not  do  their  job 
properly." 

A  section  of  the  membership 
needs  to  "wake  up  to  what  is 


DSG  buy  Swaddlers 


Swaddlers  Ltd,  manufacturers  of 
Togs  and  Cares  nappies,  have 
been  bought  for  an  undislosed 
sum  by  an  American  company, 
Disposable  Soft  Goods  Inter- 
national. 

Following  the  January  1 
acquisition,  DSG  plan  to  move 
production  of  the  Swaddlers 
brands    from    Gateshead  to 


Chesterfield  where  DSG 
currently  manufacture  Cosifits 
and  Fitti  for  the  UK  market.  The 
Gateshead  plant  will  be  run  down 
during  the  Spring. 

DSG  emphasise  their  con- 
tinued support  for  Togs  and  Cares, 
and  say  1994  will  see  a  variety  of 
upgradings  and  improvements  to 
the  brands. 


Residents  and 
for  Oxford 

After  a  debate  lasting  more  than 
20  years,  residents  on  an  estate  in 
Oxford  have  won  their  battle  for  a 
pharmacy. 

Local  doctor  Thambi 
Rajakulendran  took  up  the 
residents'  cause  and  organised  a 
petition  for  the  pharmacy 
application  to  be  accepted  by 
the  family  health  services  auth- 
ority. 

Objections     to     the  new 


GP  win  battle 
pharmacy 

pharmacy,  by  nearby  pharmacies 
including  Boots,  Hornby's  and 
Proctor,  were  finally  dismissed  by 
the  Appeals  Committee  of  the 
FHSA,  giving  Brow  pharmacies  of 
Watford  the  go  ahead  for  the  store 
at  Underhill  Circus,  Barton, 
Oxford. 

Dr  Rajakulendran  told  a  local 
newspaper,  the  Oxford  Mail,  that 
the  pharmacy  would  work  in 
conjunction  with  his  surgery. 
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Break  through  dry  rasping  coughs 
with  HilFs  Balsam  Suppressant 

As  you  might  expect,  Hill's  Balsam  Adult  Suppressant  is  a  strong  and  effective  formulation  just  like  the 
Adult  Expectorant.  This  is  because  the  Adult  Suppressant  contains  double  the  amount  of  pholcodine  per  spoonful 
compared  to  many  other  brands  -  ensuring  that  it  is  particularly  effective  in  treating  your  customer's  dry,  tickly  and 
rasping  coughs.  Not  only  can  you  rely  on  it's  efficacy,  but  it  does  not  cause  drowsiness,  is  free  from  artificial  colours 
and  flavourings  and  there  is  the  convenience  of  two  bottle  sizes. 

A  suppressant  you  can  recommend  with  confidence,  knowing  that  it  is  an  effective  brand  and  a  household 
name  with  strong  brand  loyalty. 

Shouldn't  you  be  stocking  Hill's  Balsam  Adult  Suppressant? 

The  Hill's  Balsam  range  also  includes  formulations  for  chesty  coughs,  including  a  pleasant  tasting  children's 
mixture  and  convenient  pastilles. 

This  season,  Windsor  Healthcare  will  support  the 
range  with  yet  another  extensive  advertising  and 
promotional  campaign  -  guaranteed  to  help  maximise  the 
sales  potential  of  Hill's  Balsam  in  your  store. 

To  find  out  more  about  how  you  can  profit  from 
stocking  the  Hill's  Balsam  range  of  cough  remedies,  call 
Windsor  Healthcare  on  0344  74 13  36. 


Hill's  Balsam 
cough  remedies 
to  recommend 


weuyGoqglis 


IVSaking  the 
news  at  ITN 

I  was  surprised  just  after 
Christmas  to  be  asked  by  a 
customer  whether  she  could 
use  Zovirax  cold  sore  cream 
because  she  was  on  water 
tablets  and  had  heard  it  might 
be  dangerous  for  her  kidneys. 
At  the  time  I  was  puzzled  by 
the  question,  but  then  I  hadn't 
watched  News  at  Ten  from 
Independent  Television  News 
on  December  2. 

The  programme  contained  a 
disturbing  report  on  their  own 
commissioned  covert  survey 
into  the  quality  of  advice  being 
offered  by  pharmacy  assistants 
on  the  use  of  Zovirax  for  cold 
sores.  Needless  to  say,  the 
results  painted  a  black  picture 
of  pharmacy  and  made  good 
media  material,  but  I  wonder 
how  many  patients  have  been 
dissuaded  from  using  a  product 
which  has  been  demonstrated 
to  be  safe  and  effective. 

The  main  criticism  of 
assistants  appeared  to  be  that 
little  advice  was  offered 
concerning  the  contraindicated 
use  of  Zovirax  cold  sore  cream 
for  the  treatment  of  genital 
herpes  and  counselling  against 
oral  sex. 

How  naive  can  you  be!  I  can 
picture  the  scene:  a  patient 
confidently  approaches  the 
pharmacy  counter  and  requests 
Zovirax  for  their  cold  sore. 
Having  determined  that  the 
eruption  is  in  its  early  stages 


and  suitable  for  treatment,  the 
assistant  then  tells  the 
astonished  customer  that  they 
must  not  apply  the  cream  to 
their  genitals  or  have  oral  sex 
while  the  infection  is  active.  If 
the  assistant  was  lucky,  they 
might  lose  a  customer  and  if 
unlucky  gain  a  black  eye. 
Either  way  my  sympathies 
would  lie  with  the  customer! 

My  staff  always  ask  if  the 
customer  has  used  Zovirax 
before  and  know  how  to  use  it. 
They  never  discuss  personal 
problems  unless  specifically  so 
requested,  always  tell  the 
customer  to  read  the  leaflet 
very  carefully  before  starting 
treatment  and  refer  all 
doubtful  cases  to  myself. 

In  such  a  sensitive  field, 
discretion  is  best  left  to  the 
pharmacist  and  the  very 
specific  product  information 
leaflet  supplied  with  every 
tube.  Surely  there  is  enough 
real  news  available  without  ITN 
having  to  manufacture 
problems  where  none  exist. 

Abolish 

bank 

holidays! 

Now  that  the  children  have 
gone  back  to  school  after  the 
Christmas  holidays,  we  can 
return  to  some  semblance  of 
normality  and  continue  with 
our  postponed  flu  epidemic. 
These  two  weeks  always  seem 
very  unreal  but  this  year  there 
was  even  more  disruption  than 
usual  because,  with  Christmas 
Day  and  New  Year's  Day  both 
falling  on  a  Saturday,  the 
Government  in  its  wisdom 
declared  additional  public 
holidays  after  each  of  the 
weekends. 

That  is  all  very  convenient  if 
you  work  in  a  nine  to  five  office 
but,  in  retail,  Saturday  is  a 
normal  day  and  I  ended  up  not 
knowing  on  which  days  to  open 
and  which  to  close.  This  was 
particularly  difficult  over  the 
New  Year,  but  eventually  I 
opened  on  Saturday,  January  1 
and  Monday,  January  3. 

In  retrospect,  I  consider  I 
was  right  and  provided  a 
service  much  appreciated  by 
the  customers,  but  it  was  one 


that  should  have  been  properly 
condensed  into  a  single  day's 
normal  trading,  thus  also 
allowing  me  the  luxury  of  a  day 
off. 

In  order  to  avoid  this 
problem  I  would  like  to  scrap 
all  public  holidays  in  favour  of 
an  extra  week's  holiday  during 
the  year.  Public  holidays  are 
now  as  anachronistic  as  soon- 
to-be-abolished  restrictions  on 
Sunday  trading,  and  their 
demise  and  would  help  restore 
some  sanity  to  the  increasingly 
chaotic  retail  market. 

Flu  vaccine 
fiasco 
rumbles  on 

I  was  pleased  to  learn  that  the 
Royal  Pharmaceutical  Society 
agrees  with  me  and  considers 
the  present  distribution  system 
for  influenza  vaccines  in 
England  and  Wales  to  be 
wasteful  and  inefficient. 

Secretary  and  registrar  John 
Ferguson  has  written  to 
Virginia  Bottomley,  Secretary 
of  State  for  Health,  in  very 
strong  terms  suggesting  that  a 
similar  scheme  to  that 
operating  in  Scotland,  and 
shown  to  work  efficiently  and 
to  the  benefit  of  the  patient, 
should  be  introduced  south  of 
the  border. 

I  can  hear  every  community 
pharmacist  shouting  "hear, 
hear",  but  I  cannot  see  Mrs 
Bottomley  changing  the 
system.  When  it  comes  to  a 
choice  between  the  welfare  of 
the  patient  —  and  also  in  this 
case,  the  Treasury  —  and  the 
pecuniary  wellbeing  of  the 
medical  profession  then 
political  expediency  must  once 
again  win  the  day. 

Pharmacy  must  continue  to 
shout  the  benefits  of  its 
increased  involvement  in 
patient  care.  But  when  that 
involvement  comes  up  against 
medical  self-interest,  then  we 
have  to  accept  the  present 
political  reality  of  winning  the 
argument  but  losing  the  war. 

I  can  but  hope  that  future 
administrations  will  not  be  so 
politically  scared  of  the  medical 
lobby  and  will  allow  patients 
the  improved  services  that 
community  pharmacy  can 
provide  but  which  they  are 
presently  denied. 


LECTIONS 


CPP 
nationwide 
exams 

The  College  of  Pharmacy  Practice 
is  organising  examination 
schools  for  the  Supply  and  Dis- 
pensing of  Medicines  Assessment 
(Assessment  A)  at  venues  around 
England. 

The  schools  will  cover  the  key 
areas  of  the  knowledge  base, 
format  and  structure  of 
Assessment  A.  There  will  also  be 
an  opportunity  to  review  MCQ 
questions  in  tutor-led  group 
sessions. 

Venues  for  the  schools  are: 

•  Trust  HQ,  Frenchay  Hospital, 
Bristol 

•  Postgraduate  Teaching  Centre, 
Newcastle  General  Hospital 
(sponsored  by  Searle  Labora- 
tories). 

•  Marie  Curie  Centre,  Liverpool 
(sponsored  by  Astra  Pharma- 
ceuticals) 

•  St  Bartholomew's  Hospital, 
London 

A  further  school  is  being 
organised  in  Scotland. 

The  schools  will  take  place  on 
Sunday,  February  6,  1994,  from 
10.30am  to  4pm.  The  cost  is  £20 
per  CPP  member,  £30  for  non- 
members.  Further  details  from 
Michelle  Chaplin  on  0203 
692400. 

Schools  for  Assessments  D  and 
E  will  be  held  on  May  22,  1994. 

Bart's  loses 
A&E  services 

Virginia  Bottomley,  Secretary  of 
State  for  Health,  has  been  criti- 
cised over  changes  in  London's 
accident  and  emergency  services. 

Based  on  the  recommen- 
dations of  the  Tomlinson  report, 
the  A&E  department  at  St  Bar- 
tholomew's Hospital  will  close. 
This  is  scheduled  to  happen  by 
October  this  year,  once  alter- 
native facilities  have  been 
developed. 

This  will  include  a  £25  million 
acute  service  at  Homerton  Hos- 
pital in  Hackney,  the  addition  of  a 
28-bed  admission  ward  to  the 
Royal  London  Hospital  and  an 
NHS  facility  at  St  Bartholomew's 
for  minor  injuries  which  will  be 
staffed  by  paramedics. 

A&E  services  at  University 
College  London  Hospitals  will 
become  centres  for  cardiac'  and 
cancer  services.  Renal  transplan- 
tation will  stay  at  the  Royal  Free 
Hospital. 

The  ambulance  services  will  be 
given  £14. 8m  to  fund  120  new 
ambulances. 

Spokesman  for  the  Guild  of 
Hospital  Pharmacists  Chris 
Cairns  does  not  think  hospital 
pharmacists  have  much  to  worry 
about  at  the  moment:  "The  main 
concern  is  that  the  changes  lead 
to  hospital  closures." 
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Tune  in  to  Channel  4  at  11.10  am 
on  Sunday  to  see  how  we  re 

going  to'WOW!'  your  customers 


Arm  &  Hammer  Baking  Soda  Toothpaste'5'  has  already 
ained  20  million  loyal  users  in  the  USA  since  it  was  launched 


Nearly  12%  of  the  entire  US  toothpaste  market! 

And  if  you  tune  in  to  Channel  4  at  11.10  am  this  Sunday, 
/e'll  be  running  a  special  trade  commercial  to  show  you 
>reosely  how  we  aim  to  repeat  that  success  in  the  UK. 

Speaking  on  our  behalf  will  be  Desmond  Cracknell, 
-hairman  and  Chief  Executive  of  Chemist  Brokers  (a  division 
if  Food  Brokers  Ltd). 

You  will  find  out  how  Arm  &  Hammer'5'  baking  soda's 
atural  cleaning  power  produces  a  'fresh  from  the  dentist 
-eling  of  clean'  every  time  you  brush, 

How  the  £4  million  national  advertising  campaign  will 
mature  some  of  the  most  bold  and  impactful  toothpaste 
dvertising  ever  seen. 


How  the  TV  commercials  will,  quite  literally,  'WOW1' 
everybody.  And  how  we're  even  giving  your  customers  a  taste 
of  what  to  expect  with  a  colour  press  campaign  that  will  reach 
over  14  million  readers  with  a  free  sample  sachet.  Plus  a 
coupon  for  a  free  trial  pack. 

Already  a  little  impressed? 

Well,  we're  really  going  to  'WOW!'  you  on  Sunday  morning. 


!!j^;iniiMI  Owe 


Willi  Fluoride  •  Cleans  •  lu-slni 
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HtMKI  KW  1KERS 


It  must  be  the  baking  soda! 


Food  Broker  House,  Northarbour  Road,  North  Harbour,  Portsmouth,  Hampshire,  P06  3TD.  Tel:  0705  219900.  Fax:  0705  219222  Telex:  86779 


Scriptspecials 


Famvir  offers  prolonged 
anti-viral  effect  in  shingles 


Famvir  (famciclovir)  is  a  new 
anti-viral  agent  from  Smithkline 
Beecham,  licensed  for  the 
treatment  of  shingles  (Script 
Specials  December  18/25, 
pl088).  Famciclovir  is  the  oral 
form  of  penciclovir  which  has  in 
vivo  and  in  vitro  activity  against 
human  herpes  viruses  including 
Varicella  zoster. 

The  recommended  adult  dose 
is  one  250mg  tablet  orally  three 
times  daily  for  seven  days. 
Treatment  should  be  initiated  as 
early  as  possible  in  the  course  of 


Ethmozine,  an  anti-arrhythmic 
product  already  marketed  in  the 
US,  has  been  launched  in  the  UK 
by  Monmouth  Pharmaceuticals. 

Ethmozine  tablets  contain 
200,  250  or  300mg  moracizine 
hydrochloride,  a  phenothiazine 
compound  with  membrane  stabil- 
ising (class  I)  anti-arrhythmic 
activity  that  does  not  readily  fall 
into  the  currently  existing 
subclasses  (a,  b  or  c). 

Haemodynamic  studies  have 
shown  that  moracizine  has  a 
minimal  negative  inotropic 
effect.  Clinical  experience  with 
Ethmozine  suggests  that  it  can  be 
administered  to  patients  with 
significant  left  ventricular  dys- 
function without  further  deteri- 
oration of  their  condition. 
Licence  holder:  Monmouth 
Pharmaceuticals  Ltd,  3  &  4 
Huxley  Road,  Surrey  Research 
Park,  Guildford,  Surrey  GU2  5RE. 
Presentation:  White  film-coated 
tablets  200mg  (round),  250mg 
(oval)  and  300mg  (capsule  shape). 
Indications:  Ethmozine  is 
indicated  for  the  treatment  of 
ventricular  arrhythmias  in 
patients  with  underlying  cardiac 
disease  and  a  history  of 
ventricular  fibrillation,  sustained 
or  non-sustained  symptomatic 
ventricular  tachycardia  or  dis- 
abling symptoms  due  to  prema- 
ture ventricular  contraction. 
Dosage:  Usual  adult  dosage  is 
between  600  and  900mg  per  day, 
given  every  eight  hours  in  three 
equally  divided  doses.  Maximum 
dosage  is  900mg.  For  rapid 
of  life-threatening 
ventricular  arrhythmias,  an 
initial  dose  of  400  to  500mg 
should  be  followed  by  200mg 
even;  eighl  hours. 


the  disease,  promptly,  after 
diagnosis. 

Reduced  renal  function  is 
related  to  reduced  clearance  of 
penciclovir,  so  dosage  adjust- 
ment may  be  required  for  pa- 
tients with  impaired  renal 
function. 

Famvir  is  generally  well 
tolerated.  Subjects  in  clinical 
trials  have  reported  headache  and 
nausea  but  these  symptoms  are 
generally  mild  and  transient. 

Famvir  tablets  are  packaged  in 
a  blister  pack  with  a  patient  leaflet 


Contraindications:  Pre-existing 
second  or  third  degree  AV  block 
unless  a  pacemaker  is  present, 
cardiogenic  shock  or  known 
hypersensitivity  to  the  drug 
Precautions:  Ethmozine  has  not 
been  shown  to  be  of  benefit  to 
patients  who  have  had  recent 
(4-90  days)  myocardial  infarction 
together  with  left  ventricular 
ejection  fractions  of  less  than  40 
per  cent.  Only  use  with  extreme 
caution  in  patients  with  sick 
sinus  syndrome.  Pre-existing 
hypokalemia,  hyperkalemia  or 
hypomagnesaemia  should  be 
corrected  before  administration 
of  Ethmozine.  Careful  monitor- 


Nicotine  replacement  therapy  in 
the  form  of  chewing  gum  or  a 
transdermal  patch  is  an  effective 
aid  for  smokers  who  seek  help  in 
giving  up. 

A  study  analysing  data  from  40 
trials  of  nicotine  replacement 
therapy,  published  in  the  British 
Medical  Journal,  concludes  that 
overall,  nicotine  replacement 
could  enable  about  15  per  cent  of 
smokers  who  look  for  help  in 
stopping  smoking  to  give  up. 

An  estimated  27  per  cent  of 
self-referred  nicotine  dependent 
smokers  stopped  smoking  as  a 
result  of  using  the  2mg  strength 
nicotine  gum.  The  patch  was 
found  to  be  of  similar  efficacy  and 
many  patients  find  it  more  con- 
venient. 

In  highly  dependent  smokers, 
the  patch  seemed  less  effective 


containing  further  information 
on  Famvir  and  shingles  (herpes 
zoster).  The  basic  NHS  price  for  a 
pack  of  21  tablets  is  £107.35. 

SB  say  Famvir  has  a  more 
powerful  and  prolonged  anti-viral 
effect  than  acyclovir  so  thera- 
peutic benefit  can  be  obtained 
with  a  lower  and  less  frequent 
dose  —  one  Famvir  250mg  three 
times  daily  for  seven  days 
compared  with  800mg  acyclovir 
five  times  daily  for  seven  days. 
Smithkline  Beecham  Pharma- 
ceuticals. Tel:  0707  325111. 


ing  of  patients  with  renal  or 
hepatic  dysfunction. 
Side-effects:    Most  commonly 
reported  are  dizziness,  nausea, 
headache,  fatigue. 
Interactions:  Ethmozine  levels 
increased      by  concomitant 
cimetidine       and  requires 
monitoring.  Caution  when  used 
with  other  drugs  affecting  cardiac 
electrophysiology. 
Legal  category:  POM. 
Packs:  200mg  x  100  (£47.93), 
250mg  x  100  (£59.36),  300mg  x 
100  (£71.60). 

Product  licence  numbers:  200mg 
PL1 0536/0027,  250mg  10536/ 
0028,  300mg  10536/0029. 


and  the  4mg  gum,  only  available 
on  prescription,  was  the  most 
effective  product.  In  low 
dependence  smokers,  there  was 
no  evidence  that  the  4mg  gum 
was  better  than  the  2mg  strength. 

Common  side-effects  reported 
by  nicotine  gum  chewers  were 
hiccups,  flatulence,  indigestion 
and  nausea.  These  effects  could 
be  avoided  by  learning 
appropriate  chewing  techniques. 

The  nicotine  patch  is  better  for 
people  with  peptic  ulcers  as 
swallowing  nicotine  can  exacer- 
bate the  condition. 

On  safety  in  pregnancy,  the 
authors  say  it  is  better  if  a  woman 
stops  smoking  during  pregnancy 
without  using  replacement 
therapy,  but  nicotine  replace- 
ment may  be  justified  if  other 
methods  fail. 


Fibrosis  alert 

Following  reports  of  fibrotic 
strictures  of  the  large  bowel  in 
cystic  fibrosis  patients  taking 
capsule  preparations  of  pancreatin 
containing  high  levels  of  lipase 
and  other  enzymes,  the 
Committee  on  Safety  of  Medicines 
recommends  a  review  of  all 
patients  taking  Creon  25000, 
Nutrizvm  22,  Pancrease  HL  or 
Panzytrat  25000. 

Unless  there  are  special 
reasons,  the  CSM  says  it  would  be 
"prudent"  to  advise  CF  patients  to 
change  to  other  pancreatic 
preparations  for  the  time  being. 

Dilzem  XL 

Elan  Pharma  have  extended  their 
range  of  diltiazem  products  with 
Dilzem  XL  (slow  release  capsules) 
containing  diltiazem 
hydrochloride.  The  three 
strengths  of  Dilzem  XL  contain 
120mg  (30,  £8.10),  180mg  (30, 
£11.10)  and  240mg  (30,  £11.40). 
Dilzem  is  the  only  range  of  twice 
daily  and  now  once  daily 
sustained  release  diltiazem  which 
is  licensed  for  anginal  and  mild  to 
moderate  hypertension  at  all 
strengths.  Elan  Pharma  Ltd.  Tel: 
0703  620500. 

Discontinued 

Roche  say  that  throughout  1993 
they  experienced  manufacturing 
difficulties  with  Genticin  cream 
15g,  Genticin  eye  ointment  3g 
and  Gentisone  HC  cream  15g.  So 
the  company  has  decided  to 
discontinue  them  with  immediate 
effect.  Stocks  should  be  used  up 
as  Roche  will  not  be  accepting 
returns.  Roche  Products  Ltd.  Tel: 
0707  366000. 

Aspirin  150mg 

Aspirin  suppositories  150mg  are 
now  available  from  Aurum 
Pharmaceuticals  in  addition  to 
the  300mg  strength.  The 
recommended  dosage  for  adults 
and  children  over  12  years  is 
three  to  four  suppositories 
(150mg)  every  four  hours.  Basic 
NHS  price  for  a  pack  of  ten  is 
£7.50.  Medical  inquiries  to  Aurum 
Pharmaceuticals.  Tel:  0403 
786781.  Problems  in  supply 
should  be  directed  to  Distriphar 
UK  Customer  Services  Ltd.  Tel: 
081-993  4441. 

Half  Securon  SR 

Half  Securon  SR  (120mg 
verapamil  HC1  SR)  is  now 
available  in  a  28-day  calender 
pack  (£6.82)  as  well  as  the 
security  containers  of  100  tablets. 
The  price  per  tablet  remains 
unchanged.  Knoll  Ltd.  tel  0628 
776360. 

Cyprostat  50mg 

The  84  tablet  pack  of  Cyprostat 
50mg  (the  hospital  starter  pack) 
has  been  discontinued  due  to  low 
levels  of  use.  Schering  Health 
Care  Ltd.  Tel:  0444  232323. 


Anti-arrhythmic  launch  in  the  UK 


Medical  Matters 


Nicotine  replacement 
therapy  is  effective 
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Counterpoints 


Plenitude  additions 
for  sensitive  skin 


In  response  to  an 
increased  incidence  of 
sensitive  skin  among 
women,  L'Oreal  have 
extended  their  Plenitude 
range  with  the  addition  of 
products  for  sensitive  skin. 
Also  new  to  the  Plenitude 
range  is  Advanced 
Overnight  Replenisher. 

There  are  two  products 
in  the  sensitive  range,  a 
cleanser  and  a  toner. 
Plenitude  Ultra  Gentle 
Cleansing  Milk  for 
sensitive  skin  (200ml, 
£3.39)  is  said  to  cleanse 
skin  without  irritating  or 
drying  it,  then  provide  a 
cooling  and  soothing 
effect.  It  contains  ester  oil 
and  a  dispersing 
co-polymer  which 
penetrates  into  the 
cleansing  oil  and  disperses 
the  oil  molecules,  making 
it  easier  to  remove. 

Pure  Moisturising  Toner 
for  sensitive  skin  (200ml, 
£3.39)  is  alcohol-free  and 
will  cleanse  skin  without 
drying  it,  say  L'Oreal. 

To  support  the  launch, 
L'Oreal  are  producing 
50ml  trial  sizes  of  both 
products  from  February 
until  May.  Then  from  May 
until  June,  a  12ml 
Hydra-Renewal  will  be 
banded  to  both  products. 

Plenitude's  new 


L'Oreal 

PLENITUDE 

ADVANCED 
OVIJJNIGHT 

REPLENISHES  j 

£yt.\N!Vf.  McTnf  CA«f; 

'"«"i.a».|.|Tln:W"" 

PLENITUDE 

ADVANCED  OVERNIGHT 
REPEENiSHER 

INTENSIVE  NIGHT  IARK 

RELAXES  AND  NOURISHES 
TMHOUCillOUT  1  tti;  NIGHT 

deitiPfi  the  sign*  of  ageing. 

Advanced  Overnight 
Replenisher  (50ml  pot 
£5.99,  50ml  tube  £4.99) 
claims  to  stimulate  the 
skin's  renewal  process 
through  a  hydroxiacid 
complex,  which  lifts  off  the 
dead  cells.  It  also  contains 
shorea  oil,  apricot  kernel 
oil  and  vitamin  E.  The 
product  has  a  light, 
non-greasy  texture  which 
is  immediately  absorbed, 
say  L'Oreal,  and  is  suitable 
for  all  skin  types. 

The  launch  will  be 
supported  by  a  £300,000 


sampling  campaign,  with 
two  million  sachets  in 
women's  magazines  during 
April  and  May. 

In  addition  there  will  be 
a  £2  cash  back  offer  on  all 
pots  and  £1  back  on  all 
tubes.  The  offer  will  be 
highlighted  on  a  card 
attached  to  the  pack.  To 
encourage  consumers  to 
sample  the  new  product, 
trial  15ml  size  tubes  will 
be  available,  with  a  £1  off 
next  purchase  coupon. 
L'Oreal.  Tel:  071-937 
5454. 


Win  a  Hollywood  trip 
with  Blisteze 


Pharmacy  assistants  can 
win  a  "chance  of  a 
lifetime"  trip  to  California 
and  Hollywood  in  a 
Blisteze  competition. 

The  two-week  holiday 
includes  a  trip  to  Universal 
Studios.  Runner-up  prizes 
will  include  two 
camcorders  and  50  sets  of 
cinema  vouchers. 


The  prize  is  linked  into 
Dendron's  advertising 
plans  for  the  brand  in 
1994,  which  begin  with  a 
cinema  campaign. 

Entry  forms  can  be 
obtained  from  Dendron 
sales  representatives  or 
direct  from  the  company. 
Dendron  Ltd.  Tel:  0923 
229251. 


More  Cellande 


Cellande  are  extending 
their  range  of  cleansers 
with  the  addition  of  two 
products. 

Palms  liquid  soap 
(£2.95)  is  based  on 
coconut  oil,  lavender  and 
citroneila  oil.  It  contains 
no  colours  or  perfume,  say 
Cellande. 
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Palms  body  and  foot 
scrub  (£2.95)  is  rubbed 
into  skin  in  the  bath  or 
shower  to  cleanse  and 
smoothe  rough  skin.  It 
contains  pine,  coconut  and 
lavender  oils.  Both 
products  come  in  outers  of 
six.  Cellande  Midlands. 
Tel:  021-472  2903. 


New  Year 
offers  at 
Unichem 

Pharmacists  who  buy  any 
case  of  Unichem  own-label 
facial  tissues  will  receive 
33  per  cent  off  trade  price 
until  February  28. 

The  offer  can  be  passed 
on  to  consumers  as  "buy 
two,  get  one  free".  The 
promotion  will  be 
advertised  in  newpapers 
during  the  first  week  of 
February. 

Unichem's  range  of 
cosmetic  bags  and 
accessories  are  also  on 
offer,  giving  PORs  of  up  to 
44  per  cent. 

During  January,  there 
are  discounts  available  on 
amoxycillin,  doxycycline, 
diclofenac  and  loperamide. 
Unichem.  Tel:  081-391 
2323. 


Vichy  offers  daytime 
protection 


Plein  Jour  from  Vichy  is 
a  skin  protection  product 
aimed  at  the  younger 
woman. 

The  product  claims  to 
protect  skin  from  cold, 
wind,  pollution  and  UV 
rays.  It  uses  a  patented 
liposome  formulation, 
which  is  absorbed 
according  to  the  skin's 
needs.  It  retails  at  £8.75 
(30ml). 

During  the  launch 
period  there  will  be  a 


pre-pack  merchandiser 
holding  six  full  size  Plein 
Jour  (£6.75  each),  six  trial 
size  packs  (£0.95),  a  tester 
plus  six  back-up  trial  sizes. 
Window  display  material  is 
also  available. 

Also  new  is  Vichy's 
Complete  Cleanser  for  face 
and  eyes.  A  combined 
cleanser  and  toner,  it  is 
suitable  for  all  skin  types. 
It  retails  at  £6.50. 
Cosmetique  Active.  Tel: 
0235  526747. 


Harmony  revamp 


Elida  Gibbs  have  revamped 
their  Harmony 
Conditioning  Hair  Colour 
range. 

New  colour-coded 
packaging  brings  the 
Harmony  Colour  range 
into  line  with  Harmony 
Hairspray  and  the 


Protective  Styling  range. 

The  triangular  pack 
shape  has  been  retained,  as] 
have  the  shade  descriptors,! 
but  more  natural 
hairstyles  have  been 
introduced  for  some  of  the  I 
colours.  Elida  Gibbs  Ltd. 
Tel:  071-486  1200. 


Chemist  &  Druggist  8  JANUARY  1994 


FOR  CUSTOMERS  WHO  PREFER 
CREAM  OYER  GEL 


For  customers  who  prefer  cream  over 
gel  to  relieve  their  soft  tissue  pain 
and  inflammation,  recommend 
Prof  ex  Pain  Relief  -  a  topical 
NSAID  which  provides  the 
proven  power  of  ibuprofen  in  a 


NEW^, 


Proflex 

Penetrates  the  pain 


educes  inflammation 


Proflex 

Penetrates  the  pai 


soothing  cream.  And  with  extensive 
consumer  advertising  to  whip  up 
your  customers'  appetites,  make 

i 

sure  you  stock  Proflex  Pain 
Relief  now  -  and  get  a  taste 
a\  j    of  the  profits! 


THE  POWER  OF  IBUPROFEN  IN  A  PENETRATING  CREAM 


Indications:  Proflex  Pain  Relief  is  a  topical  analgesic  and  anti-inflammatory  treatment  for  the  fast  relief  of  the  symptoms  of  rheumatic  and  muscular  pain, 
backache,  sprains,  strains.  Presentation:  Cream  containing  ibuprofen  BP  5.0%  ww.  Dose:  Adults  and  elderly  -  4-IOcm  (M/2-4  inches)  of  cream  3-4  times  daily 
massaged  into  the  skin  at  the  affected  site.  Children  -  not  recommended  under  14  years.  Side  effects:  Slight  erythema.  Mild  skin  reaction.  Contraindications: 
Hypersensitivity  to  ibuprofen.  Precautions:  Do  not  apply  to  broken  skin,  lips  or  near  eyes.  Consult  doctor  before  usage  if  asthmatic,  sensitive  to  aspirin, 
pregnant  or  receiving  regular  medical  treatment.  Legal  status:  P.  Pack  size:  25g  Price:  £3  59  PL  Number:  0030/0052.  PL  Holder:  Zyma  Healthcare, 
Holmwood  RH5  4NU.  Licensor:  Dolorgeit  (Bonn)  Germany.  Proflex  is  a  registered  trademark.  Date  of  preparation:  November  1993.  For  further 
information  on  Proflex  Pain  Relief,  please  telephone  Zyma  Healthcare  on  0306  742800  and  ask  for  Sales  Services.  01193/618 


MUSCULAR    &    JOINT    INJURIES    •    RHEUMATIC    PAIN    •    BACK    ACHE    •    SPRAINS    &  STRAINS 


On  TV  Next  Week 


Sterling  Health 
boost  remedies 


Sterling  Health  are 
promoting  their  digestive 
remedies  throughout 
1994. 

Andrews  Original  Salts 
will  feature  in  a  consumer 
competition  in  the 
women's  Press,  offering 
consumers  an  Andrews 
alarm  clock,  glass  and 
teaspoon,  presented  in  a 
durable  plastic  duffle  bag. 

Entrants  will  have  to 
answer  questions  on 
Andrews  Original  Salts, 
with  the  first  ten  correct 
extrants  winning  one  of 
the  kits. 

Milk  of  Magnesia  has 
been  given  new  packaging 
to  bring  it  into  line  with 
the  design  style  of  the 
recently  launched 
Magnatol.  The  bottle  will 
maintain  the  distinctive 
blue  colour,  but  will  be 
manufactured  from 
recyclable  HDPE  and  will 
have  a  new  shape,  similar 
to  the  Magnatol  bottle,  and 
redesigned  graphics. 

Magnatol  will  benefit 
from  a  £750,000 
advertising  campaign, 
while  Andrews  Antacid  will 
be  back  on  air  with  a  run 


J  I  / 

7  / 
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of  the  "Suck  'em  and  See" 
campaign.  The 
advertisement  has  been 
updated  to  include  the  new 
Fruit  Flavour  tablets. 
Finally,  the  packaging 


for  Refreshing  tablets  has 
also  been  updated  to  make 
it  consistent  with  the  Fruit 
Flavour  tablets.  Sterling 
Health  Ltd.  Tel:  0483 
65599. 


Cold  and 

flu-free 

guide 

The  Lemsip  guide  to  colds 
and  flu  is  a  leaflet 
produced  by  Reckitt  & 
Colman  for  pharmacists. 

The  leaflet  advises  on 
how  a  cold  is  caught,  when 
people  are  more 
susceptible  and  differences 
between  colds  and  flu. 
Pharmacists  can  apply  for 
copies  by  contacting  Lara 
Turner  or  Kate  Hosier  at 
Lynne  Franks  PR.  Tel: 
071-724  6777. 


National 
support 
for  FSC 

FSC  are  supporting  their 
major  supplement  brands 
with  a  £250,000  national 
Press  advertising 
campaign. 

Waterfall  and  Figure 
Trim  8  will  be  advertised 
in  daily  newspapers  and 
magazines  including  She 
and  Cosmopolitan.  Luaka 
will  feature  an  on-pack 
promotion.  Health  &  Diet 
Company.  Tel:  0204 
707420. 


Sucron  has  !v     gi\  en  a  new  look  with  redesigned 
packaging  fc.  ,i   i       todern  image.  To  coincide  with  the 
relaunch,  Roche  have  brought  out  a  cook  book  which 
consumers  can  send  off  for.  Roche  Consumer  Health.  Tel: 
0707  366000 


Better 

babyfood 

prospects 

Recent  Cow  &  Gate 
research  reveals  that 
independent  pharmacies 
will  benefit  from  the 
transfer  of  milk  tokens 
from  clinics  to  pharmacy, 
reducing  the  growth  in 
babyfood  sales  from 
groceries. 

The  Cow  &  C.ate 
Autumn/Winter  1993 
Market  Report  shows  that 
the  UK  babyfood  market 
has  grown  by  3.4  per  cent 
to  a  market  value  of 
£260.4  million. 

The  babymilk  market 
has  declined  by  4.5  per 
cent  year-on-year  to 
£1 07.3m,  which  is 
attributed  to  the  formula 
milk  price  war.  In 
contrast,  the  follow-on 
milk  sector  has  increased 
by  79.5  per  cent  and  is 
now  worth  £16. 6m. 

The  babymeals  market 
has  grown  by  7  per  cent  to 
£120. 5m,  mainly  because 
of  increased  demand  for 
premium  products  and  the 
introduction  of  toddler 
meals. 

The  babydrinks  sector 
has  declined  by  7  per  cent 
to  £22. 8m  because  of  poor 
Summer  weather  and  the 
continuing  recession. 


GTV  Grampian 
B  Border 

BSkyB  British  Sky 
Broadcasting 
C  Central 

CTV  Channel  Islands 


C4  Channel  4 
U  Ulster 
G  Granada 
A  Anglia 
CAR  Carlton 
GMTV  Breakfast 


LWT  London  Weekend  Television 


STV  Scotland  (central) 

Y  Yorkshire 

HTV  Wales  &  West 

M  Meridian 

TT  Tyne  Tees 

W  Westcountry 


Actifed: 

CAR,  G 

Ajax  Compact: 

All  areas 

Andrews  Antacid: 

All  areas  except  CTV,  TTV 

Beechams: 

All  areas 

Benylin: 

All  areas 

Contac: 

All  areas 

Duracell: 

All  areas 

Ibuleve: 

A,  C,  U 

Imperial  Leather: 

All  areas 

Lemsip  Flu  Strength: 

C4,  LWT,  CAR,  M 

Mentadent  Night  Action: 

All  areas  except  U,  LWT 

Nicotinell  patch: 

All  areas 

Nurofen: 

All  areas 

Panadol  Ultra: 

All  areas  except  TTV 

Ponds  Nutrium: 

All  areas  except  U,  LWT 

Sensodyne: 

All  areas  except  CTV,  CAR 

Sudafed: 

CAR,  C,  G,  Y,  HTV,  STV,  G,  B 

Sure  Sensive: 

All  areas  except  U,  LWT 

Tixylix: 

All  areas 

Veno's: 

All  areas 

Efamol 

support 

sporting  challenge 

Efamol  are  sponsoring  a       allowed  to  use  motor 
new  sporting  challenge, 
taking  place  in  Scotland. 

The  event,  on  April 
27-28,  will  involve  teams 
from  the  UK  and  Europe 
competing  to  cover  200 
miles  of  land  and  sea.  The 
participants  are  not 


engines  to  cross  the 
course.  Teams  will  have  to 
plan  their  own  routes 
between  the  checkpoints. 

For  further  details 
contact  the  organisers  Big 
Sand  Productions.  Tel: 
085  985  238. 


Vienna  beckons  for  the  winner  of  Thornton  &  Ross' 
Covonia  window  display.  As  well  as  an  expenses-paid 
weekend  for  two,  all  participants  will  receive  Marks  & 
Spencer  vouchers.  The  new  display  kits  coincide  with  the 
brand's  winter  Press  campaign  which  has  used  colour  for 
the  first  time.  The  kits  are  available  from  reps  or  from: 
Thornton  &  Ross.  Tel:  0484  842217 
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(Guess  who's  got  a  big  bite.) 


n  the  £20  million  oral  decongestant  market,  Mu-Cron 
s  looking  pretty  fierce.  Last  winter,  sales  increased 
oy  31%.  It's  not  surprising.  In  just  one  tablet,  Mu-Cron 
s  let  off  the  leash.  It  helps  clear  catarrh  and 
mblocks  nasal  congestion  fast,  while  paracetamol 
relieves  the  pain.  Which  means  there's  no  danger 


of  congestion  on  your  shelves  either.  Thanks  to 
continued  TV  advertising  support,  sales  of  Mu-Cron 
are  positively  bounding  along.  And  another  winter 
TV  spend  of  £750,000  should  have  the  compet- 
ition's hackles  rising.  So  make  sure  you're  part  of  our 
sales  success  in  1994.  They  can't  muzzle  Mu-Cron. 


OR  fURIHER  INFORMAIION  ON  Mil  (RON.  PI  EASE  ItlEPHON!  /IMA  HEAIIHCARE  ON  0)06  74)800  AND  ASK  FOR  SALES  SERVICES  ' MU  ( RON  IS  A  REGISTERED  TRADEMARK 


VA 


cfto]  ZThA  HEALTHCARE  IS  PART  01  IHf  C I B A  f.ROUP  19 II 6 10 

'RESENTATION  Each  tablet  contains  SOOmg  Paracetamol  BP  and  2Smg  Phenylpropanolamine  Hydrochloride  BP  Uses  For  the  relief  of  sinus  pain,  nasal  congestion  and  catarrh  For  the  symptomatic  relief  ol  influenza,  fevenshness  and  levensh  colds  Dosage  and  Administration 
Wults  and  children  over  12  years:  One  tablet  up  to  four  times  daily,  allowing  four  hours  between  doses  The  maximum  daily  dose  is  four  tablets  Contra  indications,  Warnings,  etc  Contra  indications  Severe  heart  disease,  hyperthyroidism,  diabetes,  high  lever  Patients  with 
hypertension  or  receiving  and  hypertensive  medication  Use  during,  or  within  2  weeks  of  stopping,  therapy  with  Monoamine  Oxidase  Inhibitors  Concomitant  treatment  with  sympathomimetic  agents  Precautions  Caution  in  patients  with  angle  closure  glaucoma,  prostate 
mlargement,  during  pregnancy  or  those  receiving  continual  prescribed  medication  Legal  Category  P  Product  Licence  No  0001/0110  Distributed  by  Zyma  Healthcare,  Holmwood  RHS  4NU  Retail  Price  I2's  £2  02,  iO's  H  39  Date  of  Preparation  December  199 5 


Once  again  our  commercials  will  end  up 
giving  you  a  sore  throat. 

En  December  two  commercials  for  Strepsils  went  back  on  national  TV.  When  those  commercials  first 
appeared,  we  received  our  highest  ever  rate  of  sales  in  pharmacies.  So  naturally  you'll  want  to 
ensure  your  stock  is  well  displayed,  because  this  year  we  will  spend  more  than  ever.  And  if  you  find 

that  hard  to  swallow,  you 
know  what  to  take. 

Str 


Jackel  have  introduced  five  designs  to  their  Celeste  bags.  Retailers  who  participate  in  the 
£100  deal  get  a  free  Tifckers  watch  and  free  stock.  Retail  prices  have  been  reduced  by  up  to 
£2,  with  cosmetic  purses  selling  at  £2.99  and  bags  at  £4.99  and  £6.99.  Jackel  Intl.  Tel: 
091-250  1864 


No  sweat? 


Anti-perspirants  which 
make  special  claims  such 
as  "quick  drying"  and 
"non-staining"  are  not 
likely  to  let  you  down.  But 
they  may  not  be  any  more 
effective  than  brands 
which  do  not  make  these 
claims,  according  to  a 
report  in  Which?  (January) 
on  anti-perspirants. 

The  magazine  tested  a 
number  of  brands  which 
made  special  claims.  Of 
the  products  tested,  only 
Sure  for  Men  aerosol  did 
not  live  up  to  its 
non-staining  claim  —  one 
in  four  of  the  testers  said  it 
stained  their  clothes. 

Brands  tested  which 
claim  to  be  non-sting  — 
Amplex  Non  Sting  and 
Sure  Sensive  —  did  not 
sting.  However,  the  testers 
said  the  same  about 
two  brands  which  did 


not  make  these  claims. 

Which?  tested  Sure 
Sensive,  Mum  Quick  Dry 
and  Right  Guard  for  quick 
dry  claims.  The  testers  all 
said  they  did  dry  quickly, 
but  that  a  Boots  roll-on 
dried  just  as  fast. 

The  claim  "body 
responsive"  means  the 
product  works  harder 
during  exercise.  The  report 
revealed  that,  although 
Sure  for  Men  lived  up  to 
its  claim,  so  did  the  other 
five  products  tested. 
•  The  deo-perspirant 
Kyomi  will  no  longer  be 
available.  The  idea  was 
that  the  product  would  not 
prevent  sweating  by 
blocking  pores,  but  absorb 
it  quickly.  Makers  Elida 
Gibbs  commented:  "The 
niche  user  base  was  too 
small  to  justify  continued 
support." 


Jackel  have  introduced  a  pillar  stand  lor  their  Topsie  range 
of  hairbands.  The  stand  comes  with  24  assorted  headbands, 
retailing  at  £1.49  each.  Also  new  for  the  Topsie  range  is  a 
counter  box  holding  an  assortment  of  scrunchies.  Jackel 
Intl.  Tel:  091-250  1864 
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Snaps 
under 
water 

Konica  are  starting  the 
new  year  with  a  splash  by 
adding  an  underwater 
camera  to  their  range  of 
single-use  models. 

Film-In  Waterproof  can 
be  used  up  to  a  depth  of 
3m,  making  it  suitable  for 
beach  and  poolside. 

It  is  housed  in  a 
transparent,  plastic  body 
on  a  yellow  base,  and 
comes  with  an  extra  large 
film  advance  knob  and 
shutter  release  button. 
There  is  also  an 
underwater  viewfinder  and 
a  rubber  wrist  strap. 

The  camera  comes  with 
27  exposures  of  Konica 
Super  XG  colour  print  film 
and  retails  at  £8.99. 
Konica.  Tel:  081-751 
6121. 


Babycare 

excellence 

rewarded 

Awards  for  excellence  in 
the  babycare  market  were 
made  to  a  number  of 
companies  at  the  first 
Mother  &  Baby  awards 
ceremony  this  week. 

Winner  of  the  most 
coveted  Award  for 
Excellence  was  Tomy.  Cow 
&  Gate  picked  up  a  silver 
award  for  Olvarit,  while 
Kimberley  Clark  won  gold 
lor  (heir  1  higgles  Cull -I  ps 
in  the  nappies  section,  as 
well  as  silver  in  the  New 
Product  of  1993  award. 

Johnson  &  Johnson  got 
a  gold  award  for  their  Baby 
Wipes  in  the  toiletries 
section,  with  Maws  picking 
up  silver  for  their  suncare 
range.  Mam  took  the  gold 
award  for  their  range  of 
drinking  cups. 


Active  support 

Macleans  Active 
Mouthguard  is  being 
supported  with  television 
advertising  throughout  this 
month.  Smithkline 
Beecham.  Tel:  081-560 
5151. 

Snappy  offer 

Kodak  Gold  II  film  is  on 
promotion  with  a  buy  two, 
get  one  free  offer.  The  offer 
applies  to  all  speeds  of  Gold 
II  film.  Point-of-sale 
material  is  available. 
Kodak.  Tel:  0442  61122. 

Pin  Up  goes 

Elida  Gibbs  have  sold  their 
Pin  Up  home  perm  brand  to 
Fine  Fragrance  & 
Cosmetics.  From  Jan  1, 
orders  will  be  handled  by 
Robinson  Healthcare  on 
behalf  of  Fine  Fragrances. 
Robinson  Healthcare.  Tel: 
0246  220022. 

Anadin  on  TV 

Anadtn  Extra  is  being 
promoted  with  a  £600,000 
television  campaign  this 
month  featuring  a 
"pulsating  light  bulb" 
theme.  Whitehall  Labs.  Tel: 
0628  669011. 

FSC  repackage 

FSC  have  repackaged  the 
lOOg  pot  of  Vitamin  E 
cream  Hi-Potency.  The 
Health  &  Diet  Company. 
Tel:  0204  707420. 

Pet  care  centre 

To  assist  merchandise  the 
Secto  range,  the  company 
have  introduced  a  pet  care 
centre.  The  stand  displays 
products  for  dogs  and  cats 
—  including  pet  and 
household  sprays,  powders 
and  litter  deodorisers. 
Secto.  Tel:  0254  261632. 

Films  for  less 

A  five-pack  of  Konica  film  is 
on  offer  at  £9.99.  The 
special  pack  contains  a  mix 
of  ISO  100,  200  and  400 
Super  XG  film.  Konica  UK. 
Tel:  081-751  6121. 

More  shades 

Cover  Girl's  Continuous 
Colour  lipstick  will  be 

TV  push 
for  Baking 
Soda 

Baking  Soda  toothpaste 
from  Arm  &  Hammer  will 
get  its  first  television  slot 
on  January  9. 

The  advertisement 
explains  why  the  US 
manufacturers  are 
confident  of  the 
toothpaste's  success  in  the 
UK. 

The  commercial  marks 
the  start  of  a  £4  million 
campaign  for  the 
toothpaste,  which  includes 
sampling  to  14  million 
readers.  Food  Brokers. 
Tel:  0705  219900. 


available  in  a  choice  of  46 
shades  from  February. 
Some  32  shades  are  being 
added  to  the  lipstick  and  13 
Nailslick  colours.  Procter 
&  Gamble.  Tel:  0784 
434422. 

Awards  for  E45 

Crookes  have  won  two 
awards  for  their  Cream  E45 
and  Lotion  E45  products. 
They  were  judged  best 
established  and  best  new 
bodycare  products  in  the 
New  Woman  Beauty 
Awards.  Crookes 
Healthcare.  Tel:  0602 
507431. 

Pil-Food  sales 

Prism  Healthcare  have 
taken  over  sales  and 
distribution  of  Pil-Food,  the 
haircare  supplement  range 
by  Ropharmex  of 
Switzerland.  PoS  and  a 
£5-off  consumer  promotion 
begins  in  January.  Prism 
Healthcare.  Tel:  0753 
831400. 

Blackcurrant  vit 

Fertin  have  added  natural 
blackcurrant  flavour  to 
their  vitamin  C  range  of 
chewing  gums.  It  is 
sugar-free  and  contains 
60mg  of  vitamin  C  in  every 
piece,  with  20  pieces  per 
box.  Trastin  Fodds.  Tel: 
0284  766265. 

Plenty  of  Scents 

Worcester  fragrance  house 
Plenty  of  Scents  are 
exhibiting  their  range  at 
the  NEC's  International 
Spring  Fair  on  stands  B34 
and  C35.  Plenty  of  Scents. 
Tel:  0905  57477. 

Specs  offer 

Eurospecs  are  offering 
retailers  12  free  spectacle 
cords  with  ail  orders  placed 
for  spectacles  during 
January.  Eurospecs.  Tel: 
071-377  7563. 

Belladonna 

Cuxson  Gerrard  say  supply 
difficulties  for  their 
Belladonna  medicated 
plasters  have  now  been 
resolved.  Cuxson  Gerrard. 
Tel:  021-544  7117. 


Celtic 
water  in 
litre  packs 

Celtic  mineral  water  is 
being  launched  in  a  1  litre 
Tetrabrik  pack  in  the  UK, 
following  its  appearance 
al  the  BBC  Good  Food 
Show. 

The  water  is  sourced 
from  a  spa  town  in  the 
French  Vosges  mountains. 

The  Tetrabrick  pack  is 
easily  disposable,  says  the 
company,  and  the  water 
will  not  be  subject  to 
deterioration  bv  light  or 
air.  It  retails  at  £0.42  for  a 
1  litre  pack.  Celtic  SEAN. 
Tel:  081-464  5536. 
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DIARY  DATES  1994 

A  roundup  of  conference  and  exhibition 
information  for  the  coming  year 


National  Health  Conference,  the 

National  Association  of  Health 
Authorities  &  Trusts.  January 
11-12,  QEII  centre.  Details  from 
Charlie  Blacklock  on  071-730 
8525. 

The  Private  Label  Manufacturers 
Association,  "World  of  Private 
Label  in  Asia"  trade  show. 
January  26-27  at  the  Hong  Kong 
Convention  &  Exhibition  Centre, 
Amsterdam.  Details  from  PLMA, 
Amsterdam,  tel:  (31)  20  5753032. 
Parfumerie  at  Premiere.  Trade 
fair  for  perfumery,  cosmetics, 
hair-salon  and  pharmacy 
requisites.  January  29-February 
2,  Internationale  Frankfurter 
Messe.  Details  from  Collins  & 
Endres,  tel:  071-323  6570. 
International  Spring  Fair. 
February  6-10,  NEC  Birmingham. 
Details  from  Trade  Promotion 
Services,  tel:  081-855  9201. 
Frankfurt  International  Fair 
Ambiente.  February  19-23.  Tel: 
+49  69  7575  6364. 
Health  &  Beauty  International 
Exhibition.  February  27-28, 
Brighton  Metropole  Hotel.  Tel: 
081-652  8259. 

LPC/PSNC     annual  dinner. 

February  28,  Grosvenor  House 
Hotel,  Park  Lane,  London.  Tel: 
0296  432823. 

National  Nursing  and  Care  Home 
Exhibition.  March  1-3,  Hall  D, 
Earls  Court,  London.  Tel:  0895 
677677. 

First  UK  national  conference  on 
continuing  and  further  eduction 
and  training  in  pharmacy.  Cardiff 
on  March  3-6.  Details  from  Dr 
David  Temple,  Welsh  School  of 
Pharmacy,  UWCC,  PO  Box  13, 
Cardiff  CF1  3XF. 
Medpharm.  March  5-7,  London 
Olympia  2.  National  medical  and 
pharmaceutical  conference  and 
exhibition.  Details  from  Trades 
Exhibitions,  tel:  071-610  3001. 
United  Kingdom  Clinical  Phar- 
macy Association,  Residential 
Spring  Symposium.  March  11-13 
at  the  Moat  House  International 
Hotel,  Harrogate.  Details  from 
Mrs  Kennedy,  UKCPA  Office,  tel: 
0533  552020. 

Conference  on  International 
Harmonisation.  March  21-23, 
Kurh;ius  Conference  Center,  Bad 
Homburg,  Frankfurt.  Details  FIP 
Congress  Department,  The 
Hague,  tel:  (31)  70  363  19  25. 
In  Cosmetics  1994.  March 
22-24,  Barcelona.  Details  from 
Evan  Steadman  Communications 
Group,  tel:  0892  544027. 
Fifth  OTC  News  Conference  and 
Market   Report,    "Making  the 


Concept  Work".  March  24-25, 
Hotel  Palacio,  Estoril,  Portugal. 
Details  from  Nicholas  Hall  & 
Company,  tel:  0702  433422. 
Association  of  Pharmacy  Tech- 
nicians' UK  Annual  Conference. 
March  24-27,  Belmont  Hall, 
University  of  Dundee.  Details 
from  Carron  Gison,  tel:  0903 
507091. 

Pharmagora  '94,  international 
pharmaceutical  conference. 
March  26-28,  Porte  de  Versailles, 
Paris.  Details  from  Groupe 
Liaisons,  tel:  33  (1)  43  79  06  30. 
British  Pharmaceutical  Students 


Unit*** 


Centre,  London. 

National  Association  of  Women 
Pharmacists  Weekend  School. 

April  15-17,  Forte  Crest  Hotel, 
Brighouse,  Leeds.  See  February 
newsletter  for  details. 
Adam  Smith  Institute's  Conf- 
erence on  Success  and  Survival 
in  Europe's  Pharmaceutical 
Market.  April  18-19  in  London. 
Details  from  Nicola  Abbott  on 
071-490  3774. 

Cosmoprof,  international 
exhibition  of  perfumery  and 
cosmetics.  April  22-25,  Bologna, 
Italy.  Details  from  CTPA,  tel: 


Association  Conference.  Easter 
Monday  for  one  week  April  4-10, 
Liverpool.  Contact  the  Society  for 
details  on  tel:  071-735  9141. 
United  Kingdom  Clinical  Phar- 
macy Association  special 
weekend  course  for  preregis- 
tration  pharmacy  in  community 
and  hospital  pharmacy.  April 
8-10,  Alcuin  College,  York 
University.  Details  from  Mrs  Pat 
Kennedy,  UKCPA  Administrative 
Office,  tel:  0533  552020. 
Guild  of  Hospital  Pharmacists 
weekend  school  on  paediatrics. 
April  8-10,  Liverpool  University. 
Tel:  071-378  7255. 
Health  Food  Manufacturers' 
Association's  International 
Health  Product  Expo  '94.  April 
10-11,     Wembley  Exhibition 


071-491  8891. 

Institute  of  Pharmacy  Manage- 
ment International,  Spring 
Conference.  April  22-24,  Moat 
House  International  Hotel, 
Stratford-upon-Avon.  Details 
from  Professor  Ian  Jones,  School 
of  Pharmacy  and  Biomedical 
Sciences,  University  of  Ports- 
mouth P02  2DZ. 
Intershop,  new  international 
shopfitting  and  display  exhibition. 
April  24-28,  Olympia.  Details 
from  ID  Exhibitions,  tel:  071-486 
1951. 

Eighth  International  Conference 
on    Pharmaceutical  Medicine, 

"Drug  Development  in  the 
Nineties:  A  Global 

Commitment".  April  27-29, 
Cavalierie  Hilton  Hotel,  Rome. 


General  Practice  —  healthcare 
exhibition  '94.  May  6-7,  NEC 
Birmingham.  Details  from 
Sterling  Events,  tel:  051-709 
8979. 

RPSGB  Annual  General  Meeting. 
May  11.  Branch  Representatives 
Meeting,  May  12.  Details  from 
Sylvia  King,  tel:  071-735  9141. 
Vantage  Convention.  May  12-15, 
Amsterdam.  Details  from  Jill 
Dunsmore,  AAH  Pharmaceuticals, 
tel:  0928  717070. 
Pharmacy  &  Supermarket  Baby- 
care  '94  Exhibition.  May  15-16, 
Ramada  Hotel,  Heathrow  (for- 
merly Penta  Hotel).  Details  from 
Millhouse  Promotions,  tel:  0494 
712041. 

European  Symposium  on  Phar- 
macoeconomics.  May  18-20,  ICC 
International  Congress  Center, 
Gent,  Belgium.  Details  from 
Scientific  Secretariat  Zeikenhuis 
University,  Gent,  tel:  010  32  91 
402965. 

1st  Kazakhstan  International 
Healthcare  Exhibition  &  Con- 
gress '94.  May  25-28,  Alma  Ata. 
Details  from  B  Hanlon,  tel: 
071-286  9720. 

Technika  Klimatisazii  and 
Hoteltec/Intordesign  Trade 
Fairs.  June  13-17  in  Moscow. 
Details  from  Dr  Ellen  von  Itter, 
PR  for  Nowea  International,  tel: 
Dusseldorf  010  45  60  555. 
AESGP  30th  Annual  Confer- 
ence. June  14-16,  Royal 
Lancaster  Hotel,  London. 
International  Conference  on 
biomedical  periodicals,  "Quality 
control  and  future  of  biomedical 
journals".  June  16-18,  Beijing, 
China.  Details  from  Dr  Jiang 
Yongmao,  Chinese  Medical  Asso- 
ciation, tel:  Beijing  5133311,  ext. 
362. 

2nd  International  Conference  on 
Lifelong  Learning  in  Pharmacy. 

August  22-26,  Madison,  Wis- 
consin, USA.  Details  from  Alan  L. 
Hanson  School  of  Pharmacy, 
Madison,  tel:  Wisconsin 
608-262-3130. 

Frankfurt  International  Autumn 
Fair.  August  27-31,  International 
Frankfurter  Messe. 
Unichem  Convention.  Septem- 
ber 10-17,  Waterfront  Centre 
Hotel,  Vancouver. 
Chemex.  September  11-12, 
Wembley  Exhibition  Centre. 
Details  from  MGB  Exhibitions  on 
081-302  8585. 

British  Pharmaceutical  Con- 
ference. September  17-19, 
London.  For  details  contact 
Sylvia  King,  RPSGB,  on  071-735 
9141. 
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PRIODERM  CARYLDERR 


malathion  0.5%  w/v 


carbary!  0.5%  w/v 


phenothrin  0.2%  w/v 


ABBREVIATED  PRESCRIBING  INFORMATION  CARYLDERM  ®  Lotion,  FULL  MARKS  ®  Lotion  and  PRIODERM  ®  Lotion  Indications:  CARYLDERM  Lotion,  FULL  MARKS  Lotion  and 
PRIODERM  Lotion:  Treatment  of  head  lice  infestation.  Active  ingredients:  CARYLDERM  Lotion:  carbaryl  0.5%  w/v.  PRIODERM  Lotion,  malathion  0.5%  w/v.  FULL  MARKS  Lotion,  phenothrin  0.2%  w/v. 
Dosage  and  administration:  Sprinkle  onto  dry  hair  and  rub  gently  into  the  scalp  until  all  the  hair  and  scalp  are  thoroughly  moistened.  Allow  the  hair  to  dry  naturally  and  leave  for  at  least  2  hours.  Shampoo 
the  hair  as  normal.  Rinse  and  comb  whilst  wet  to  remove  dead  lice  and  eggs.  C  om  r  a  indications,  warnings,  etc:  Not  to  be  used  on  infants  under  6  months  of  age  except  on  medical  advice.  Avoid  contact 
with  the  eyes.  Skin  irritation  can  occur.  These  treatments  may  affect  permed,  coloured  or  bleached  hair  Do  not  use  these  products  if  you  are  sensitive  to  any  of  the  active  ingredients  CARYLDERM  Lotion. 
FULL  MARKS  Lotion  and  PRIODERM  Lotion  contain  isopropyl  alcohol  which  may  exacerbate  asthma  or  eczema.  As  they  are  also  flammable,  apply  and  dry  the  hair  with  care  and  do  not  use  artificial  heat. 
Prices:  CARYLDERM  Lotion,  FULL  MARKS  Lotion  and  PRIODERM  Lotion:  55  ml,  £  1 .595  (R)  £2.80;  1 60  ml:  £2.845  (R)  £4.99.  Product  licence  numbers:  CARYLDERM  Lotion  PL  0337/0038,  FULL  MARKS 
Lotion  PL  0337/0153,  PRIODERM  Lotion  PL  0I99/5002R  Product  licence  holders:  Napp  Laboratories  Ltd.,  Cambridge  Science  Park,  Milton  Road.  Cambridge  CB4  4GW.  UK.  (CARYLDERM  Lotion, 
FULL  MARKS  Lotion).  Priory  Laboratories  Ltd.  (Member  of  Napp  Pharmaceutical  Group),  Cambridge  Science  Park,  Milton  Road,  Cambridge  CB4  4GW  UK.  (PRIODERM  Lotion  only) 
Date  of  Preparation:  December,  1993 

Further  information  is  available  on  request  from:  Napp  Consumer  Products  Division.  Napp  Laboratories  Limited,  Cambridge  Science  Park,  Milton  Road,  Cambridge.  CB4  4GW 
®  The  NAPP  device,  FULL  MARKS.  PRIODERM  and  CARYLDERM  are  Registered  Trade  Marks.  ©  Napp  Laboratories  Limited.  1 993.  Date  of  preparation:  December,  1 993. 


COLD  SORES? 


A  MAJOR  BREAKTHROUGH 


Treating  the  tingle  can  prevent  a  cold  sore 


GO  FOR  IT! 

PEAK  SEASON  WILL  SEE  SALES 
JUMP  EVEN  HIGHER 


Independent  research  confirms  major  pharmacy  success1 

-  86%  of  cold  sore  sufferers  said  Zovirax  Cold  Sore 
Cream  prevented  their  cold  sore,  when  treated  at 
the  tingle  stage. 

-  96%  confirm  intention  to  repurchase. 

Your  role  is  crucial1 

-  Over  50%  of  sales  are  by  Pharmacy 
recommendation. 

Maximise  your  sales  by  maximising  your  RO.S. 
The  more  you  display  -  the  more  you  will  sell. 

Sales  set  to  leap  even  higher 
Winter  weather  and  ailments  are  major  trigger 
factors  -  right  now  skiers  are  particularly  at  risk. 

Don't  miss  out  on  the  POM  to  P  launch  of 
the  decade. 

For  more  stock  and  displays  contact: 

Customer  Relations  Dept,  Crewe  Hall,  Crewe.  Tel:  0270  583151 


Wellcome 


OVIRAX 


COLD  SORE  CREAM 

Early  use  can  prevent  a  cold  sore 


or  the  genital  area.  Do  not  use  if  the  patient  is  under  the  care  of  a  doctor  because  of  a  weak  immune  system.  Side-  and  adverse-effects:  Transient  burning 
or  stinging  may  follow  application.  Mild  drying  or  flaking  of  the  skin  has  occurred  in  about  5%  of  patients.  Erythema,  itching  and  contact  dermatitis  has 
been  reported  rarely  following  application.  Retail  Selling  Price  -  subject  to  Retail  Price  Maintenance:  2g  tube  -  £4.99  (PL  3/0304)  Legal  category  P. 
Reference:  1.  Taylor  Nelson  research  commissioned  by  The  Wellcome  Foundation  Limited,  1993.  Further  information  available  on  request:  Wellcome 
Medical  Division,  The  Wellcome  Foundation  Limited,  Crewe  Hall,  Crewe,  Cheshire.  Date  of  preparation:  12/93  *Trade  Mark  of  The  Wellcome  Foundation  Ltd. 


OTC  MARKET 

GROWTH 
BY  THE  YEAR 
2000? 


SPECIAL  FEATURES 

•  POM  to  P  products  analysis 

•  Latest  market  trend  data  to  mid- 1993 

•  European  OTC  background 

•  OTC  healthcare  price  index  analysis 

•  Market  forecasts  to  the  year  2000 

•  Thirty  Company  Profiles 

SECTORS  COVERED 

OTC:  Cough  /cold  /sore  throat  remedies, 
decongestants,  hay  fever  remedies, 
analgesics,  topical  analgesics,  indigestion 
remedies,  stomach  upset  remedies, 
laxatives,  anti-diarrhoeals,  travel  sickness 
remedies,  medicated  skincare,  vitamins  &  • 
dietary  supplements,  eye  care  products, 
foot  care,  medicated  oral  hygiene,  ear  care, 
pregnancy  tests 

Other  Products  and  special  sections: 
sanpro,  contraceptives,  nappies,  toilet 
tissues,  facial  tissues,  wipes,  babycare, 
hosiery,  POM  to  P  products,  herbal, 
homoeopathic  remedies,  natural  remedies, 
aromatherapy 


B  E  N  N 


OTC 

HEALTHCARE 

REPORT 


PLEASE  INVOICE  ME  FOR  1  COPY  OF  THE  BENN 
OTC  HEALTHCARE  REPORT  AT  THE  SPECIAL  PRE- 
PUBLICATION  PRICE  OF  £325. 


D 


OR  PLEASE  SEND  MORE  DETAILS  TO: 


NAME 


COMPANY 
ADDRESS  


POST  CODE 


PLEASE  RETURN  TO: 

BENN  BEAUTY  &  PERSONAL  CARE  REPORT, 

BENN  PUBLICATIONS  LTD,  SOVEREIGN  WAY,  TONBRIDGE, 

KENT  TN9  1  RW. 


CAD'S  business  trends  panel  was  quizzed  on  everything  from  script  sales  to  profit 
margins.  The  results  are  detailed  below  in  our  third  business  trends  survey. 

Optimism  grows  as 
sales  inch  up 


Despite  falling  margins  and 
static  sales  of  non-medical 
products,  pharmacists  are 
mostly  optimistic  about  the 
future  of  their  business  in  the 
next  six  months. 

These  are  just  some  of  the 
results  from  the  third  C&D 
business  trends  survey,  a 
quarterly  look  at  retail 
pharmacies,  their  sales  and 
staffing  levels. 

In  a  postal  questionnaire, 
members  of  C&D's  retail 
business  trends  panel  were 
quizzed  on  sales  from  July  to 
September  last  year.  They  were 
also  asked  to  predict  what 
would  happen  in  the  run-up  to 
Christmas.  A  total  of  320 
questionnaires  were  returned. 

Sales  creep  up 

A  marginal  lift  in  sales  (not 
including  NHS  scripts)  for  the 
third  quarter  of  1993  compared 
to  the  same  period  last  year 
did  not  really  hide  the 
disappointing  results.  Turnover 
was  not  as  high  as  expected 
over  the  three-month  period, 
but  pharmacists  were  holding 
out  for  a  better  Christmas. 
Nearly  half  (46  per  cent) 
expected  a  better  festive  season 
than  last  year. 

Most  group  branches  had 
higher  sales  than  in  the 
previous  quarter,  while  group 
head  shops  and  independents 
stabilised.  Independents  and 
group  branches,  however, 
predicted  larger  sales  before 
Christmas  than  last  year. 

But  it  is  the  larger 
pharmacies,  with  turnover  of 
more  than  £999,000,  who  were 
looking  forward  to  a  rosier 
winter. 

The  future  looks  even  better 
for  Scottish  pharmacies,  who 
have  not  only  seen  the  highest 
sales  growth  but  predicted  the 
highest  turnover  rise  of  any 
region. 

Despite  overall  turnover 
moving  up  slightly,  most 
pharmacists  (54  per  cent)  said 
the  average  unit  sale  stayed  the 
same  as  last  year,  a  situation 
not  expected  to  improve  in  the 
following  quarter. 

Busy  with  scripts 

It  was  an  increased  volume  of 
scripts  that  pleasantly  surprised 
pharmacists  in  the  third 
quarter,  with  over  half  (54  per 
cent)  noticing  a  rise.  This 
increase  was  not  limited  to  any 
particular  type  of  outlet, 
although  independents  were 
the  most  optimistic  about  script 
sales  up  to  Christmas. 

Looking  ahead,  most 
respondents  in  all  sizes  of 
pharmacies  expected  script 
volumes  to  mirror  last  year's 


Cosmetics 

July  to  September  1993 

Up  11%  y4  ( 

'  Sar6f44%\ 


Up  32% 


figures;  that  is,  more  scripts 
than  the  same  period  last  year. 
The  largest  revenue  generators 
were  looking  forward  to  the 
largest  increases. 

Again,  Scottish  pharmacies 
have  seen  a  dramatic  rise  in 
prescriptions,  with  71  per  cent 
of  respondents  noticing  an 
increase.  Of  all  the  regions, 
they  were  also  the  most 
optimistic  about  script  sales 
during  the  following  three 
months,  thanks  partly  to  the 
impact  of  the  flu  epidemic. 

In  contrast,  most  pharmacists 
in  the  South  East  turned  over 
the  same  number  of  scripts  as 
last  year. 

Sales  turnover 

Following  the  trend  set  in 
previous  surveys,  few 
pharmacies  improved  on  last 
year's  sales  figures  for 
non-medicinal  products  — 
cosmetics,  fragrances  and 
toiletries.  But  53  per  cent  of 
pharmacies  saw  OTC  sales 
increasing. 

In  the  future,  OTC  medicine 
sales  are  set  to  rise,  as  are  cold 
remedies,  with  the  two  sectors 
outstripping  any  others.  Baby 
product  sales  are  expected  to 
stay  the  same. 

Poor  sales  of  non-medicinal 

Continued  on  p48 
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Sales  (excl.  NHS  prescriptions) 


Up 

Up 
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products  affected  all  types  of 
shop,  but  group  heads  were 
worst  hit  and  showed  the 
poorest  sales  figures  for  beauty 
and  babycare  products. 

Opinions  on  what  the  big 
earners  might  be  before 
Christmas  varied  according  to 
the  type  of  outlet.  While  group 
heads  were  the  most  positive 
about  sales  of  dressings  and 
photo-processing  services, 
independents  predicted  a 
greater  turnover  in  analgesics 
and  vitamins. 

Sales  patterns  also  varied 
depending  on  the  size  of  shop. 
Pharmacies  with  sales  less  than 
£350,000  claimed  the  highest 
sales  of  analgesics  and  vitamins 
but  the  lowest  figures  for 
babycare  products.  They  were 
also  among  the  outlets  with  the 
lowest  balance  for  fragrances. 

Businesses  falling  into  the 
£350,000-£500,000  income 
bracket  recorded  the  lowest 
sales  of  cosmetics,  fragrances 
and  toiletries. 

But  it  was  the  medium-sized 
pharmacies  pulling  in 
£500,000-£999,000  of  sales  that 
performed  the  best  in  OTC 
medicines,  indigestion  remedies 
and  vitamins.  Dressings, 
photo-processing  and  cold 
remedies  did  particularly  well 
with  the  largest  revenue 
earners. 

Again,  regional  variations 
showed  through  in  terms  of 
sales  breakdowns.  The  North 
East  outperformed  other 
regions  for  OTC  medicines,  cold 
remedies  and  analgesics,  while 
Wales  came  top  in  indigestion 
remedies  and  vitamin  sales. 

Toiletries  and  babycare  sales 
fared  particularly  badly  in  the 
South  East,  while  pharmacies  in 
the  South  East  suffered  with 
poor  cosmetics  and  fragrances 
sales. 

Static  stock 

Despite  a  degree  of  pessimism 
among  panel  members  in  the 
last  survey,  volumes  of  stock 
have  stayed  pretty  static. 
Almost  half  (47  per  cent)  had 
the  same  stock  levels  in 
July-September  in  1993 
compared  to  the  previous  year. 

Once  more,  Scottish 
pharmacies  are  top  of  the 
league  when  it  came  to 
increased  stock  levels.  This  is 
partly  because  they  processed 
more  prescriptions  than  other 
regions  and  expected  to 
continue  the  trend  before 
Christmas. 

Stock  value,  however,  has 
risen  for  half  of  pharmacists 
polled.  This  trend  was 
particularly  noticeable  in 
independents  and  group 
branches,  rather  than  in  group 
heads.  But  shops  grossing  over 
£1  million  forecasted  the 
highest  increases. 

Falling  margins 

Plummeting  margins  was  the 
overall  picture  throughout 
retail  pharmacies,  despite  hopes 
that  the  situation  would 
improve  slightly.  Over  half  (52 
per  cent)  of  respondents  saw 
margins  dropping,  with  group 
heads  hit  the  most. 

Profits  squeezing  was  most 
evident  in  shops  with  a 
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£350,000-£500,000  turnover 
and  those  in  the  South  West. 
And  pharmacies  in  this  region 
expect  the  situation  to  get  even 
worse  in  the  months  before 
Christmas. 

Employment  levels 

For  most  pharmacies  (83  per 
cent),  employment  levels  stayed 
the  same  in  the  third  quarter  of 
last  year  compared  to  the  same 
period  the  year  before.  But  in 
the  period  before  Christmas, 
group  heads  expected  more 
staff  cuts  than  any  other  type 
of  shop. 

The  largest  businesses  had 
the  least  stable  employment 
numbers,  although  this  was 
expected  to  change  in  the 
following  quarter. 

The  South  East  was 
particularly  badly  hit,  recording 
the  most  staff  cuts,  whereas 
outlets  in  the  Midlands  took  on 
slightly  more  people  than  those 
in  other  areas. 

Looking  forward 

More  than  one-third  (38  per 
cent)  of  respondents  were 
optimistic  about  their 
businesses  for  the  coming  six 
months,  with  the  highest 
response  from  branch  shops. 

The  most  optimistic  seemed 
to  be  outlets  with  a  turnover  of 
more  than  £1  million  and  those 
in  Scotland. 

Compared  to  the  retail  sector 
as  a  whole,  pharmacies  seem  to 
be  faring  well,  if  the 
respondents'  answers  are 
anything  to  go  by.  Pharmacists 
have  been  less  optimistic  about 
retailing  in  general,  with  only 
17  per  cent  looking  forward  to 
a  good  coming  six  months. 
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It  seems  that  bears  are  becoming  more  popular,  not  just  with  children, 
but  with  Mums  and  pharmacists  too! 

The  Infacol  bear  has  been  helping  to  spread  the 
word  about  effective  relief  from  colic.  Last  year  sales  of 
Infacol  grew  by  over  33%'.  Furthermore,  increased 
promotional  support  in  the  coming  months  will  ensure 
continued  success.  The  pleasant  tasting,  sugar  and 
alcohol  free  fonnulation  contains  no  artificial  colourants, 
and  is  now  available  in  a  tamper-evident  100  dose  pack. 

So  now  you  know  the  bear  facts  -  stock  up 
with  the  brand  leader  .  .  .  you  won't  get  profit  from 
bare  shelves! 


relic, 
infant  co 
griping 


I  Data  on  file    2  KS.A.  (0-:i  hs  infant  colli  market)  March  April  199,1 


It's  an  ad,  ad  world 


Les  Milton  demonstrated  an  entrepreneurial  flair  at  university 
by  selling  cars,  so  marketing  was  a  logical  career  to  take.  Now 
he  is  managing  director  of  one  of  the  top  independent 
healthcare  advertising  agencies  in  the  country,  and  has 
launched  brands  such  as  Arret,  Clarityn  and  Nicorette. 
Marianne  Mac  Donald  tracked  him  down 


It  was  a  love  of  the  beach  and 
fishing  that  got  Les  interested 
in  the  biological  sciences.  At 
school  he  wanted  to  be  a 
marine  biologist,  but  a  teacher 
drew  him  aside  and  told  him 
there  was  no  money  in  it.  With 
medicine  looking  a  long  haul, 
Les  fell  into  pharmacy  at 
Manchester  University. 

Here  his  marketing  skills 
started  to  surface.  Aside  from 
managing  a  rock  band,  he 
bought  and  sold  cars  and  was, 
by  his  own  admission,  "one  of 
the  richest  kids  in  the  pharmacy 
school". 

Already  he  knew  that  the  life 
of  a  retail  pharmacist  was  not 
for  him. 

"I  found  I  was  better  at 
commercial  things,"  he  says, 
and  undertook  a  postgraduate 
marketing  course  at  the 
recently  set  up  Manchester 
Business  School. 

His  first  spell  as  a  practising 
pharmacist  was  in  the  Channel 
Islands:  "Principally  because  I 
was  attracted  to  the  weather 
and  the  girls." 

Since  then  it  has  been  a 
logical  career  progression: 
product  management  at  W.R. 
Warner  (now  Warner-Lambert); 
helping  to  set  up  Crookes 
Healthcare;  and  joint  ventures 
for  Gillette's  healthcare 
business  in  Europe. 

One  miserable  day  during  the 
oil  crisis  peak  in  the  early  1970s, 


Les  decided  to  emigrate.  Within 
ten  days  he  was  in  South  Africa, 
where  he  found  work  with 
Beecham  and  then  Parke-Davis 
as  a  marketing  director.  Coming 
back  to  Britain  at  the  end  of 
the  decade,  he  set  up  a 
consultancy  to  teach  product 
managers  about  marketing 
prescription  pharmaceuticals.  It 
quickly  became  apparent  that 
product  managers  knew  very 
little  about  advertising  and  Les 
felt  that  this  should  be  rectified. 

"You  talk  about  it  but  can 
you  do  it?"  he  was  asked.  "Oh, 
yes,  easily"  was  his  reply,  and  so 
Milton  Healthcare  was  born. 

Survival  instinct 

"I  have  a  natural  instinct  for 
survival,"  Les  says,  explaining 
his  success.  Milton  Healthcare 
employs  29  people  and  is  one 
of  the  largest  advertising  and 
marketing  agencies  dedicated 
to  healthcare.  Successful 
campaigns  include  those  for 
Arret  and  Nicorette. 

He  loves  h is  work,  despite  the 
atmosphere  of  controlled  panic: 
"It's  good  fun,  the  best  business 
to  be  in." 

He  appreciates  the  benefits  a 
pharmacy  degree  has  given 
him:  "Apart  from  giving  a 
broad  understanding  of  drugs, 
it  makes  you  analytical  and 
objective." 

This  makes  it  sound  as 
though  the  advertising  life  is 


easy,  but  Les  points  out  that  an 
entrepreneurial  streak  is  vital. 

Milton  Healthcare  is  gearing 
up  for  the  prospective  launch  of 
Pepcid  over-the-counter.  Of  1 1 
major  products  in  the  past 
decade  which  have  moved  from 
POM  to  P  status,  Milton 
Healthcare  have  been  involved 
in  the  launch  of  eight. 

The  company  addresses  all 
aspects  of  the  launch,  from 
educational  packs  for 
pharmacists  and  counter 
assistants,  to  providing 
information  for  doctors, 
developing  the  packaging, 
point-of-sale  material,  and  all 
Press,  radio  and  television 
advertising. 

Often  they  have  input  into 
the  product's  brand  name, 
which  is  sometimes  just  as  well. 

"The  very  first  POM  to  P 
deregulation  that  we  did 
culminated  in  the  launch  of 
Arret,"  Les  recalls. 

The  original  name  was 
Imodium,  and  the  Belgian  team 
responsible  for  marketing  the 
OTC  version  had  come  up  with 
a  suitable  brand  name  sure  to 
remain  in  the  public's 
consciousness. 

"It  always  tickles  me  to 
remember  their  recommended 
name  for  an  anti-diarrhoeal 
was  'Turdo'.  We  managed  to 
persuade  them  to  change  it!" 
says  Les. 

Recent  efforts  have  seen  the 


company  concentrating  on  an 
international  structure.  The 
fruits  of  their  labour  will  be 
unveiled  in  January  with  the 
launch  of  Healthwork. 

This  is  designed  to  compete 
with  larger,  multi-national 
advertising  agencies  on  a  global 
scale.  Independent  agencies  of 
comparable  size  to  Milton  in 
the  US,  France,  Germany  and 
Holland  have  aggregated  to 
form  under  this  international 
umbrella. 

With  each  company  strong  on 
their  own  home  market,  they 
can  provide  international 
marketing  strategies  to 
pharmaceutical  companies,  as 
opposed  to  the  "mixed  barrel" 
they  may  get  with  larger 
marketing  groups.  This  can 
happen  if the  agency  has  a 
good  office  in,  say,  the  US  but  a 
poor  one  in  France. 

Job  diversity 

The  diversity  of  the  job  holds  a 
tremendous  appeal  for  Les  as 
each  day  is  different,  but  he 
does  find  time  to  pursue  other 
interests. 

"I  was  somewhat  late  into 
the  children  game,"  he  admits, 
but  now  he  and  his  wife  have  a 
four-year-old  girl  and  a  two- 
year-old  son.  "So,  yes,  I  do  have 
a  hobby." 

As  well  as  being  a  keen  golfer 
with  a  handicap  in  single 
figures,  he  is  also  a  regular  real 
tennis  player.  His  enthusiasm 
for  the  sport  may  stem  from  his 
definition  of  the  game  as  being 
one  of  "the  last  of  the  gladiator 
sports". 

Les  believes  that  pharmacists 
divide  into  two  sectors:  the 
retailers  and  the  counsellors 
with  hope  for  the  future  of 
both.  Counsellors  will  benefit  as 
the  current  Government  is 
coming  round  to  their  way  of 
thinking,  he  believes,  and  the 
POM  to  P  shift  places  more 
responsibility  on  pharmacists' 
shoulders. 

"Historically,  pharmacists 
have  felt  like  charlatans  with 
OTC  products  as  most  of  the 
medicines  are  ineffective.  Now 
we  are  moving  into  a  period 
where  we  have  good  medicines 
which  actually  work,  giving 
pharmacists  a  more  responsible 
role  in  the  community,"  says 
Les.  "And  I  can't  see  any  end  to 
that." 

Advertising  is  a  business  for 
young  people,  he  believes.  Not 
that  he  doubts  that  older 
people  cannot  do  the  job  or 
bring  a  different  perspective, 
but  he  feels  that  the  real  work 
is  being  done  by  younger 
people. 

Pick  and  choose 

He  can  see  himself  retiring  in 
the  not  too  distant  future, 
although  his  definition  of 
retirement  differs  significantly 
from  most  peoples':  "It  doesn't 
mean  packing  up  work,  but  it 
does  mean  that  you  can  pick 
and  choose  what  you  do." 

He  says  he  would  like  to 
continue  working  with 
favourite  clients  on  a  part-time 
basis  and  spend  the  rest  of  his 
time  watching  his  children 
grow  up  and  playing  golf, 
perhaps  getting  his  handicap 
back  down  to  the  three  it  once 
was. 
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ACID  REFLUX! 


One  name  won't  keep 
your  customers  guessing 


CHERRY     FLAVOUR  TABLETS 


BiSoDoL 


DOUBLE  ACTION 
FORMULA 


•Fast  Relief 


•Long-Lasting  Protection 


3fr  Over  3  million  people  suffer  from  heartburn, 
■f  at  least  once  a  week  on  average"!". 

Ijpgk  New  Bisodol  Heartburn*  now  lets  yon 

b^^j  offer  them  a  remedy  truly  dedicated  to 
W  treating  the  problem. 

Its  special  long-lasting,  double-action 
formula  offers  an  alginate  barrier  to  protect 
the  oesophagus  PLUS  2  powerful  antacids 
that  rapidly  neutralise  excess  acid. 


With  a  great-tasting  cherry  flavour  and  eye-catching 
packaging,  it's  ideal  to  recommend  and  display. 

A  massive  £2  million  national  TV  launch  starts 
soon,  backed  by  in-store  leaflet  display  and 
promotional  support  -  so  order  New  Bisodol 
Heartburn  now,  before  your  customers  ask  for  it 
by  name. 


NEW  BISODOL  HEARTBURN 

It's  The  Name  To  Beat  The  Burn 


Independent  Research  Data  On  File 


Whitehall  Laboratories  Limited,  Taplow,  Maidenhead.  Oerkshne  si  d 1:111      111  HI  TEH  ALL 

Telephone'  0628  669011  'Trade  Mark   


RODUCT  INFORMATION.  Presentation:  Bisodol  Heartburn  Tablets.  Active  Ingredients:  Magaldrale  USP  400mg/lablet.  Alginic  Acid  Ph  Eur  200mg/tablel,  Sodium  Bicarbonate  Ph  Eur  1 0Omg/tablel  Indications:  Bisodol  Heartburn  alleviates 
e  painful  conditions  resulting  Irom  gastric  rellux  II  is  indicated  in  heartburn,  including  heartburn  ol  pregnancy,  rellux  oesophagihs.  hiatus  hernia,  regurgitation  and  all  cases  ol  epigastric  distress  associated  with  gastric  rellux  Legal  Category:  GSI 
an  be  used  during  the  lasl  6  months  ol  pregnancy  II  you  are  taking  other  medication  01  symptoms  persist,  consult  your  Doctor 


Keep  special 
offers  legal 


In  these  difficult  times,  retailers  are  having  to  compete  for  every  penny  that 
comes  through  the  till  Sales  and  reduced  prices  are  now  common  place  all 
the  year  round.  Solicitor  Ben  Atkinson  gives  a  brief  outline  of  the  law,  and 
some  practical  guidelines  on  how  to  comply  with  it 


A  retailer  can  sell  his 
goods  at  whatever 
price  he  wishes.  The 
two  main  legal 
requirements  are  that 
the  price  must 
generally  be  indicated 
in  writing,  and  the 
price  must  not  be 
misleading  to  the 
consumer. 

The  price  may  be 
indicated  on  the  goods, 
on  their  packaging,  on 
a  notice  or  price  list 
displayed  on  or  near 
the  goods.  The  price 
indicated  should  be  the 
price  the  consumer  has 
to  pay  so  should 
include  VAT.  If 
different  prices  are  to 
be  charged  for  goods 
depending  on  the 
method  of  payment, 
then  this  must  also  be 
clearly  indicated. 

There  are  many  ways 
in  which  a  retailer  can 
make  his  prices  more 
attractive.  He  may,  for 
example,  compare  his 
price  with  his  own 
previous  price.  He  may 
wish  to  compare  his  price  with 
another  trader's  price  or  the 
supplier's  recommended  price. 
He  may  seek  trade  by  giving 
attractive  introductory  or  free 
offers. 

The  only  proviso  is  that 
consumers  should  not  be  misled 
by  price  comparisons  or  bargain 
offers.  The  Consumer 
Protection  Act  1987  makes  it  a 
criminal  offence  to  give 
consumers  a  misleading  price 
indication,  with  fines  of  up  to 
£5,000  for  each  offence  and 
possibly  more  in  serious  cases.  It 
applies  regardless  of  intent.  The 
term  "misleading"  covers  price 
comparisons  and  conditions 
attached  to  a  price. 

Code  of  Practice 

The  Secretary  of  State  for  Trade 
has  approved  a  Code  of  Practice 
for  retailers  on  price  indications 
which  can  be  obtained  free 
from  the  Department  of  Trade 
and  Industry,  10-18  Victoria 
Street,  London,  SW1H  ONN. 

Traders  are  not  legally 
obliged  to  follow  the  code: 
they  may  still  give  price 
indications  which  do  not  accord 
with  it  provided  they  are  not 
misleading. 

Under  the  code,  a  trader 
proposing  to  compare  his 
current  selling  price  with  his 
own  previous  price  should  state 
the  previous  price  as  well  as  the 
new  lower  price.  Accordingly, 
statements  such  as  "sale  price 


£10"  or  "reduced  to  £35" 
without  quoting  the  previous 
higher  price  should  be  avoided. 

The  code  provides  these 
guidelines: 

•  the  previous  price  should  be 
the  last  price  at  which  the 
goods  were  available  to 
consumers  in  the  previous  six 
months 

•  the  goods  should  have  been 
available  to  consumers  at  that 
price  for  at  least  28  consecutive 
days  in  the  previous  six  months 
and 

•  the  previous  price  should 
have  applied  (as  above)  for  that 
period  at  the  same  shop  where 
the  reduced  price  is  now  being 
offered. 

If  the  previous  price  shown  in 
a  comparison  does  not  meet 
these  guidelines,  then  the 
comparison  should  be  fair  and 
meaningful,  and  should  give  a 
clear  and  positive  explanation 
of  the  period  for  which  the 
higher  price  applied.  For 
example  "Sale  price  £5.99, 
previous  price  at  our  Leeds 
store  £10.99  from  December  1 
to  29". 

The  purpose  of  the  28-day 
recommendation  is  to  ensure 
that,  where  a  price  reduction  is 
claimed,  the  higher  price 
genuinely  applied  for  a 
reasonable  period.  If  the  higher 
price  is  not  applied  for  a  period 
of  28  consecutive  days,  a  clear 
indication  to  the  contrary 
should  be  given. 


If  a  trader  wishes  to  reduce 
the  price  further  during  a  sale 
or  special  offer  period,  the 
intervening  price(s)  need  not 
have  applied  for  28  days.  The 
trader  should  explain  by 
showing  the  highest  price,  the 
intervening  price(s)  and  the 
current  selling  price,  for 
example  "£50,  £30,  £25  now 
only  £15".  The  highest  price  in 
the  series  must,  however,  have 
applied  for  28  consecutive  days 
in  the  last  six  months  at  the 
same  shop  unless  a  positive 
explanation  is  given. 

A  sale  notice  may  show  prices 
reduced  by  a  fraction  or 
percentage  if  it  is 
unambiguous,  clearly  refers  to 
the  sale  goods  and  is 
prominently  displayed.  Extreme 
care  should  be  taken  when 
using  general  notices. 

The  code  recommends  that 
statements  such  as  "Up  to  50 
per  cent  off"  should  not  be 
made  unless  the  maximum 
reduction  quoted  applies  to  at 
least  10  per  cent  (by  quantity) 
of  the  goods  on  offer. 

Comparisons 

With  other  traders  The  code 
recommends  that  a  trader 
should  only  compare  his  price 
with  another  trader's  in  certain 
circumstances.  These  are: 

•  if  the  other  trader's  price  is 
accurate  and  current 

•  the  name  of  the  other  trader 
is  given  clearly  and  prominently 


with  the  price  comparison 

•  the  other  trader's  shop  is 
identified 

•  the  price  relates  to  an 
identical  product  or  to  a 
substantially  similar  product 
with  any  differences  stated. 
With  RRP  Comparisons  with  a 
recommended  retail  price 
should  only  be  made,  according 
to  the  code,  if  it  is  a  price  which 
has  been  recommended  to  the 
trader  by  the  manufacturer  or 
supplier  with  whom  the  trader 
deals  on  normal  commercial 
terms,  and  the  price  is  not 
significantly  higher  than  the 
price  at  which  the  product  is 
generally  sold  at  the  time  the 

trader  first  makes  the 
comparison. 

Abbreviations  such 
as  RRP  and  Man.  Rec. 
Price  are  acceptable, 
but  the  code 
recommends  that  all 
other  descriptions 
should  be  shown  in 
full. 

Traders  should  avoid 
comparing  their  prices 
with  "worth"  or 
"value"  claims  which 
at  best  are  meaningless 
and  at  worst  can  be 
misleading. 

Special  offers 

If  free  offers  are  made, 
then  they  should  be 
exactly  that.  It  should 
be  made  clear  at  the 
time  the  offer  is  made 
exactly  what 
consumers  will  have  to 
buy  to  get  the  free 
offer.  Any  conditions 
should  be  clearly 
indicated. 

A  free  offer  will  be 
regarded  as  misleading 
if  additional  charges 
have  been  imposed  or 
if  the  price  of  the  goods  the 
consumer  must  buy  to  qualify 
for  the  free  offer  has  been 
inflated  immediately  before  the! 
offer. 

The  code  also  deals  with 
introductory  offers  and  after 
sale  or  after  promotion  prices,  f 
An  introductory  offer  should 
only  be  described  as  such  if  it  is 
intended  to  sell  the  goods  after 
the  offer  period  is  over  and  at  ai 
higher  price.  An  introductory 
offer  should  be  for  a 
reasonable  period  only  and  is 
unlikely  to  be  misleading  if  the 
date  on  which  it  will  end  is 
clearly  shown. 

After  sale  or  after  promotion 
prices  should  only  be  used  by 
way  of  comparison,  if  it  is 
intended  that  the  goods  will  bei 
offered  at  the  higher  price  for  i 
at  least  28  days  in  the  three 
months  after  the  end  of  the 
offer  period,  or  after  the  offer 
stocks  run  out. 

Traders  may  buy  items  they 
would  not  normally  sell  for  a 
sales  promotion.  It  would  be 
misleading  to  attribute  a  sale  j 
price  to  these  goods  since  no 
previous  higher  price  will  have  1 
been  charged.  The  trader  could! 
refer  to  these  goods  as  special 
purchases. 

Ben  Atkinson  is  a  partner  at 
commercial  law  firm  Eversheds 
Hepworth  &  Chadwick  and  wa 
formerly  head  of  legal  services 
at  Asda 
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BRITISH 
PHARMACIE 

MAKE 
£^000,000 

A  YEAR 

PROFIT 
ON  NUROFEN. 


WHAFS  YOUR  CUT? 


Obviously,  the  more  Nurofen  you  sell,  the  more  cash  profit  you'll  get.  So  it's  not  surprising  Nurofen,  already  the  No.l  pharmacy  analgesic, 

To  make  sure  your  sales  keep  growing,  we  invest  over  £5  million  every  keeps  growing  each  year. 

year  in  advertising  Nurofen  to  your  customers.  Since  your  customers  know  they  can  rely  on  Nurofen  to  relieve  all 

But  TV  and  press  advertising  is  only  a  part  of  it.  Nurofen  is  also  common  OTC  pain  indications,  there's  no  reason  why  it  can't  do  even 

supported  by  an  extensive  public  relations  effort,  a  whole  better.  In  tact,  with  your  continued  support,  we  know  it'll 

tange   of  point-of-sale    and    educational    materials,    sales       j^^JfijCj^F^t^      continue  to  grow.  As  will  your  share  of  Nurofens  success, 
ncentives  -  in  short,  by  the  entire  resources  mOP^jOFSIHI 

if  a  major  healthcare  company,  totally  /«V  When  it's  time  tO  reCOITimeild, 


dedicated  to  your  sticcess. 

A  BREAKTHROUGH  Iff  PAIN  RU.W 


there's  nothing  quite  like  it. 


NUROFEN    1  9  8  3  -  1  9  9  3   TEN   UNRIVALLED  YEARS 


A  stew  over  audit 

recently  received  my  copy  of 
he  education  package  entitled 
'Moving  Towards  Audit".  It 
Kcurred  to  me  that  it  might  be 
in  interesting  exercise  to 
iubject  the  "concept"  itself  to 
he  process  of  "audit". 

The  first  constituent  in  the 
)rocess  is  the  "structure", 
lefined  as  the  resources  and 
)ersonnel  available.  These,  I 
irefer  to  call  the  ingredients,  as 
n  a  recipe,  and  these  I  list 
>elow: 

»  copious  supplies  of  paper, 
ispecially  the  thick  and  glossy 
'ariety,  for  presentation 
)urposes  to  lend  that  aura  of 
juality  and  substance 
»  a  printing  facility  that  offers  a 
ityle  and  format  (cartoons 
ncluded)  that  would  not  stretch 
he  attention  span  of  the 
iverage  nine-year-  old 

►  a  liberal  sprinkling  of  jargon 
o  create  that  added  mystique 

►  a  team  of  academics  whose 
■xperience  of  the  real  world  of 
vork  is  confined  to  margins,  as 
s,  I  suspect,  their  involvement 
n  mainstream  science 

»  and  finally,  the  punters,  the 
ruly  gullible,  frequently  found 
nasquerading  behind  such 
ipithets  as  "facilitator" 
)r  "quality  organiser", 
fhese  are  the  people  with 


access  to  the  serious  money. 

The  "process"  is  described  as 
what  actually  happens  and  may 
be  regarded  as  the  recipe 
instructions.  The  object,  plainly, 
is  to  take  the  ingredients  and 
make  a  plausible,  all-embracing 
theory  of  critical  analysis  that 
will  encompass  any  aspect  of 
any  operation. 

Patently,  this  is  an  impossible 
task,  in  that  the  diversity 
encountered  precludes  a 
universal  approach,  except  in 
the  most  abstract  of  terms. 
Undeterred,  we  need  to  take  this 
simplistic  theory  and  whisk  it 
into  something  more 
substantial. 

Now  here  is  the  clever  trick: 
by  incorporating  that  which  is 
axiomatic  with  a  heavy  dollop  of 
market  research  techniques  and 
a  smattering  of  statistics  we,  by 
association,  elevate  the  whole  to 
a  science.  And  for  the  piece  de 
resistance  of  this  little  creation, 
we  hijack  a  term  quietly 
established  in  the  backwaters  of 
accountancy  to  name  it. 

The  "outcome"  or  result  of 
this  cooked-up  concoction  is,  I 
am  afraid  to  say,  totally 
unpalatable.  It  is  a  bland  and 
contrived  mishmash  of 
half-baked  ideas  and  sloppy 
thinking.  When  stripped  of  all 
the  cosy  propaganda,  audit  is 


simply  about  feedback.  The 
mechanisms  and  benefits  of 
feedback  as  a  means  of 
managerial  control  are  fully 
documented.  Audit  adds 
nothing;  it  is  totally  eclectic  in 
construct. 

Implicit  in  the  choice  of 
system  is  the  assurance  that  its 
methodology  is  scientific.  Audit 
purports  to  be  scientific  but,  in 
its  entirety,  it  manifestly 
is  not.  Although  some  of  the 
techniques  it  employs  are 
science-based,  it  relies  far  too 
heavily  on  semantics. 

So,  if  it  is  neither  original  nor 
scientific,  we  are  left  with  only 
the  word  —  "audit".  A  word 
that  conveys  nothing  more  than 
a  general  approach,  for  to 
describe  it  as  a  concept  is  to 
confer  upon  it  a  status  it  cannot 
possible  deserve.  It  is  a  recipe 
for  dissipating  money  to  no 
great  advantage. 

Peter  Armstrong 

Worksop 

Nominees'  vote 
should  reflect 
NPA  policy 

I  refer  to  the  letter  written  by 
Edward  Brown,  chairman  of  the 
National  Pharmaceutical 


No  supervision  of  Brufen  sale  in  Cuba 


On  a  recent  visit  to  Cuba, 
noticed  the  presence  of  large 
floor  stands  from  the  Boots 
Company  in  many  of  the  tourist 
shops,  usually  situated  adjacent 
to  the  bigger  hotels. 

I  was  mentally  applauding 
Boots  for  winning  export  orders 
and  suchlike  until,  on  closer 
inspection,  I  noticed  the 
presence  of  small  boxes  of 
Brufen  400mg  for  sale  among 


the  Strepsils,  Sweetex  and  so  on. 

Although  the  cartons  were 
printed  in  English,  there  was 
neither  a  POM  nor  a  P  to  be 
seen.  Therefore  the  Brufen  were 
undoubtedly  produced  for 
export. 

I  am  alarmed  that  Boots 
should  make  such  a  product 
available  for  sale  in  a  gift  shop, 
and  wish  to  draw  this  fact  to  the 
notice  of  the  pharmaceutic.il 


community  through  your  letters 
column. 

William  Fahy 


Can 


Lanes 


Editor.  Boots  say  they  have  not 
supplied  prescription  medicines 
to  Cuba  since  1991.  Supply 
ceased  due  to  the  unsatisfactory 
nature  of  distribution  arrange- 
ments within  the  country. 


Association  {C&D  December  11, 
pl()56),  regarding  the 
widespread  misunderstanding  of 
the  role  of  the  NPA's  nominees 
on  the  Pharmaceutical  Services 
Negotiating  Committee. 

Mr  Brown  has  refuted  most 
strongly  that  the  nominees  have 
not,  and  never  have  been, 
directed  how  to  vote  and  do  not 
vote  en  bloc  at  PSNC  meetings. 

But  these  nominees  are 
elected  by  the  membership  to 
serve  on  the  NPA  Board  only. 
They  are  NOT  elected 
democratically  by  family  health 
services  authority  contractors  to 
serve  on  the  PSNC  and,  as  such, 
they  are  not  in  any  position  to 
represent  the  views  of 
contractors. 

It  should  not,  therefore,  be 
left  up  to  them  to  decide 
precisely  how  to  exercise  their 
vote.  Rather,  they  should 
vote  en  bloc  to  reflect  NPA 
policy  and  discussions  which 
have  taken  place  at  Board 
meetings. 

It  is  my  opinion  that  the 
nominees  should  have  the 
collective  responsibility  of 
representing  the  views  of  the 
Board,  NOT  their  own,  and  the 
Board  should  see  fit  to  direct 
them  as  such.  If  the  nominees 
do  not  feel  that  they  are  able  to 
carry  out  the  Board's 
instruction,  they  should  decline 
the  offer  of  a  seat  on  the  PSNC. 

Ashwin  Tanna 

Dulwich 

Potential  loss  to 
the  NPA  Board 

I  have  known  Tos  O'Rourke  for 
years  and  endorse  everything 
said  about  him  in  your  Northern 
Ireland  Notebook  (C&D  January 
1.  p7). 

He  is  the  longest  serving 
member  of  the  National 
Pharmaceutical  Association 
Board  and  what  he  does  not 
know  about  community 
pharmacy,  especially  as  it  is 
practised  in  Ulster,  isn't  worth 
knowing. 

As  your  article  says,  in  his 
retirement  Tos  continues  to 
work  tirelessly  for  the  wellbeing 
of  Ulster  Chemists  Association 
members,  NPA  members  and  N 
Ireland  contractors,  both 
individually  and  collectively. 

Perhaps  you  and  your  readers 
would  like  to  reflect  that  if 
Ashwin  Tanna's  motion  to  alter 
the  NPA  Articles  is  passed.  Tos 
O'Rourke  would  no  longer 
qualify  as  a  member  of  the  NPA 
Board  of  Management.  We 
would  lose  his  experience, 
knowledge  and  wisdom.  Not  to 
mention  his  wit  and  sense  of 
humour! 

How  can  that  be  in  the 
interests  of  members? 

E.  J.  Brown 

Chairman,  NPA 
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ess  news 


Boots  data 
on  show  for 
the  first  time 


Manufacturers  will  soon  have 
access  to  Boots'  EPoS  data  for  the 
first  time,  giving  them  a  more 
complete  view  of  the  health  and 
beauty  sector. 

"This  is  a  logical  step  in  the  use 
of  sales  data,"  says  a  Boots 
spokeswoman.  But  fears  of 
competitors  getting  hold  of 
valuable  market  information 
have  been  quashed  by  Boots. 

Although  the  information  will 
be  available  from  April  this  year, 
it  will  not  be  identifiable  as  Boots' 
data.  It  will  be  added  to  the  pool  of 
market  information  held  on  the 
health  and  beauty  sector. 

The  data  is  only  available 
through  Infoscan  NMRA,  a  fact 
which  competing  market  research 
agency  Nielsen  are  surprised 
about. 

In  the  same  month,  Nielsen 
have  heard  that  they  have  lost  out 
on  another  major  contract  —  the 
chance  to  handle  Superdrug's 
"mainstream  toiletries"  EPoS 
data.  This  account  has  also  gone 
to  Infoscan  NMRA. 

According  to  Infoscan's 
European  managing  director, 
EPoS  data  is  more  accurate  than 
household  purchase  data. 


Novo 
Nordisk  sign 
r&d  deal 

Novo  Nordisk.  the  Danish 
company  which  makes  human 
growth  hormones  and  insulin, 
and  Anergen,  the  Californian 
research  company,  have  agreed  to 
collaborate  on  r&d. 

Anergen  specialise  in  dev- 
eloping treatments  for  auto- 
immune diseases  including 
multiple  sclerosis.  The  agree- 
ment will  cover  work  on  therapies 
for  various  autoimmune  con- 
ditions. 

Under  the  deal,  Novo  Nordisk 
will  buy  £5.3  million  ($8m)  worth 
of  Anergen  common  stock  and  in 
return  will  receive  marketing 
rights  to  products  resulting  from 
the  co-operation. 

Erik  Sorensen,  president  of 
Novo  Nordisk's  healthcare  group, 
emphasises  that  his  company  is 
not  taking  over  Anergen. 

"The  strength  of  such  col- 
laborations is  the  ability  of  the 
parties  to  retain  their  indepen- 
dence while  assisting  each  other 
in  selected  areas,"  he  says. 


Wholesalers  tie 
up  loose  ends 


New  Year  usually  brings  with  it 
broken  resolutions  and  expanded 
waistlines.  But  for  several 
pharmaceutical  wholesalers  which 
made  news  towards  the  end  of  last 
year,  January  is  to  be  a  month  of 
tying  up  loose  ends. 

Numark  have  set  the  date  of 
their  next  EGM,  this  time  to 
vote  on  whether  to  accept 
Mawdsley-Brooks  as  a  share- 
holder (C&D  18/25  December, 
pi  104). 

Shareholders  of  the  voluntary 
trading  organisation  will  vote  on 
January  13  whether  to  accept  the 
wholesaler,  which  has  depots  in 
Salford  and  West  Bromwich. 

Senior  Numark  board 
members  refuse  to  predict  the 
outcome  of  the  vote.  MB  have 
been  talking  to  Numark  for  the 
past  year,  according  to  MB 
managing  director  Jim  Salt.  MB 
made  a  £12  million  turnover  in 
over-the-counter  business  last 
year,  servicing  more  than  600 
customers. 

Numark  will  also  be  busy 
integrating  United  Drug  into  the 
organisation  (C&D  December  4, 
pl()24).  Terry  Norris,  Numark's 
managing  director,  hopes  to 
admit  the  Republic  of  Ireland's 
second     largest  wholesaler 


by  the  beginning  of  February. 

Bradford  Chemists'  Alliance 
will  be  in  for  a  busy  few  months 
co-ordinating  the  move  from  the 
Bradford  warehouse  to 
Unichem's  outside  Leeds  (C&D 
November  27,  p970). 

Tony  Garlick,  BCA's  general 
manager,  is  now  employed  by 
Unichem  to  oversee  merging  the 
two  depots.  Callers  to  BCA's 
Bradford  depot  will  now  be 
greeted  with  the  words  "Bradford 
Chemists'  Alliance-Unichem", 
reflecting  their  recent  change  in 
ownership. 

According  to  Bill  Hart, 
Unichem  marketing  director, 
there  are  no  plans  to  change  the 
name  nor  are  there  any  buyers 
lined  up  for  the  soon  to  be  run 
down  Bradford  site. 

Although  the  deal  was  voted  on 
at  BCA's  EGM  on  December  13,  it 
was  only  finalised  in  the  closing 
days  of  1993,  with  the  first  day  of 
trading  under  the  new  owners 
being  January  4. 

BCA's  four  retail  directors  - 
Bruce  Moss  (chairman),  Brian 
Currie  (company  secretary), 
Michael  Allan  and  Andrew 
Penney  —  resigned  on  December 
30.  They  will  be  replaced  by  a 
Unichem  board. 


Nicotinell 
shifts  to 
Zyma 

Zyma  Healthcare,  the  over- 
the-counter  arm  of  Ciba-Geigy, 
have  taken  responsibility  for 
Nicotinell  from  January  1. 

Mike  Dallman,  group  brand 
manager  at  Zyma,  says:  "The 
song  remains  the  same;  it's  just 
being  sung  a  little  louder." 

The  reason  for  the  shift  to 
Zyma  is  simple,  he  says.  When 
Nicotinell  was  deregulated  from 
POM  to  P  in  the  latter  half  of 
1 992,  Zyma  were  not  in  a  position 
to  capitalise  on  the  lucrative  New 
Year  "giving  up  smoking"  push. 
During  1993,  Zyma  worked  in 
tandem  with  Ciba-Geigy. 

Zyma's  handling  of  consumer- 
driven  brands  allowed  them  to 
take  full  responsibility  for 
Nicotinell  following  the 
Department  of  Health's  decision 
to  blacklist  all  nicotine  patches 
last  September.  For  business 
practices,  the  most  sensible  time 
to  make  the  switch  was  January  1. 

As  Zyma  make  calls  on  most 
independent  pharmacies,  Mr 
Dallman  says  pharmacists  will 
see  a  rep  on  a  more  frequent 
basis.  Also,  the  Zyma  team  have 
produced  materials  which  they 
say  meet  pharmacists'  demands. 

Orders  will  be  still  be 
transferred  through  wholesalers 
and  profit  margins  will  remain 
the  same. 


Late  payments  dog  retailers 


Nearly  half  of  retailers  are  waiting 
up  to  60  days  for  payment,  making 
for  a  bleak  New  Year,  according  to 
the  Forum  of  Private  Business. 

Some  44  per  cent  of  suppliers 
take  up  to  two  months  to  settle 
bills,  while  43  per  cent  of 
wholesalers  also  wait  the  same 
time  for  payment. 

But  neither  suffer  as  much  as 
the  financial  sector,  which  has  15 
per  cent  of  firms  waiting  more 
than  90  days  before  being  paid. 

Trie  FPB  calculates  that  £50 
billion  is  currently  outstanding  to 
UK  businesses  in  overdue  debt, 
with  firms  waiting  an  average  82 
days  for  payment. 

The  Forum  applauds  the 
Government's  pledge  to  look  at 
introducing  legislation  to  charge 
interest  on  late  payments  (C&D 
December  4,  pl025).  Minimum 
requirements  it  would  like  to  see 
include: 

•  introduction  of  a  statutory 
right  to  interest  on  trade  debt 
with  no  opting  out 


•  interest  to  be  claimed  after  or 
before  the  main  sum  has  been 
paid 

•  interest  rates  to  be  set  by  the 


Government  and  not  changed 
very  often 

•  interest  to  be  simple  not 
compound. 


Patent  battle 

Glaxo  is  accusing  Gen ph aim 
Pharmaceuticals  of  infringing 
its  Zantac  patent  in  the  US.  The 
latest  proceedings  came  about 
after  Genpharm  amended  their 
original  drug  application  for 
ranitidine  hydrochloride. 

Business  advice 

A  series  of  fact  sheets  on 
business  matters  from  tax  to 
negotiation  have  been 
launched  with  the  backing  of 
the  Federation  of  Small 
Businesses.  For  more  details, 
contact  Business  Hotline 
Publications  on  071-924  1137. 

Retail  crime 

The  British  Retail  Consortium 
will  be  publishing  the  results  of 
its    retail   crime   survey  on 


January  18.  It  covers  burglary 
and  theft  and  the  extent  of 
shrinkage  and  expenditure  on 
crime  prevention.  Ring  071-371 
5185  for  details. 

Aurum  moves 

Aurum  Pharmaceuticals  have 
moved  offices  to  48-50  High 
Street,  Billingshurst,  West 
Sussex  RH14  9NY.  Their  new 
telephone  number  is  0403 
786781  or  they  can  be  faxed  on 
0403  782417. 

Glaxo  donation 

Glaxo  Holdings  have  donated 
£490,000  to  the  charity  for 
homeless  people,  Centrepoint. 
The  money  will  be  split 
between  two  projects  in 
London  —  a  refuge  for  the 
under-16s  and  an  18-bed  hostel 
for  young  people  leaving  care. 
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APPOINTMENTS 


•  Eastbourne 

•  North  Wales 
(Clwyd) 

Lightwater 

rreu 


Add  a  healthy  outlook 
to  your  local  community 

Moss  Chemists  is  one  of  Britain's  most 
respected  pharmacy  chains.  For  over  75 
years  customers  have  relied  upon  our  high 
standards  of  service  and  professionally 
trained  staff.  Staff  who  listen  and  offer  good 
advice  and  regard  themselves  as  very  much 
part  of  the  community  health  team. 


tBBIBilil 


Continued  growth  has  created  career 
opportunities  for  pharmacists  with  the 
personality  and  drive  to  make  a  real  impact 
on  local  community  healthcare. 

Experienced  or  newly  qualified  (full  training 
will  be  given),  we  need  an  individual  with  a 
commitment  to  patient  counselling,  coupled 
with  the  communication  skills  and 
management  qualities  to  actively  market  a 
wide  range  of  medicines,  healthcare  and 
leisure  products. 

In  return,  you'll  enjoy  the  full  support  of  a 
highly  professional  company,  modern  well 
equipped  and  efficient  facilities,  flexible 
working  hours  and  a  highly  competitive 
salary  and  benefits  package.  This  will  include; 
PPP  membership,  pension  scheme  with  life 
assurance  and  generous  staff  discounts. 

Apply  with  CV  to:  Mr  Roger  Cotton 
MRPharmS,  Recruitment  and  Training 
Executive,  Moss  Chemists,  Fern  Grove, 
Feltham,  Middlesex  TWf  4  9BD. 

UniChem  3 
A  MEMBER  OF  THE  UNICHEM  GROUP  OF  COMPANIES 


SEMINARS 


BACH  FLOWER 
SEMINARS  1994 

1  he  Bach  Flower  Remedies  are  used  all  over  the  world  to  help  restore  and 
maintain  health  and  wellbeing. 

Now  you  can  learn  more  about  these  unique  and  remarkable  remedies  to  enable 

you  to  advise  customers  with  confidence  by  attending  one  of  the  seminars  in 

London,  Norwich,  Birmingham,  York  and  Edinburgh  during  1994. 

The  seminars  cover:    •  The  discovery  of  the  Remedies 

•  I  he  philosophy  of  the  Bach  system    •  The  Remedies  and  how  to  use  them. 

For  further  details,  please  write  enclosing  an  SAE,  to:  The  Bach  Seminars 

fDept  CD),  Unit  6,  Suffolk  Way,  Abingdon,  Oxon  OX  14  SJX. 


N.W.  CUMBRIA  BORDERING 
THE  LAKE  DISTRICT 

We  have  a  vacancy  for  an  enthusiastic  pharmacist  to  work  between  our  busy 
community  pharmacies  in  Cleator  Moor,  Egremont  and  Keswick.  Applications 
are  welcomed  from  experienced  or  newly  registered  pharmacists  as  training 
will  be  given  where  required.  Vaned  and  interesting  work,  good  salary,  four  or 
five  day  week.  Company  car  and  spacious  flat  are  available. 
Apply  to  J.  D.  Murray,  FRPharmS,  J.  N.  Murray  Ltd,  108  Duke  Street, 
Barrow-in-Furness,  Cumbria.  Telephone  0229  820491  or  869837  (evenings). 


MILTON  KEYNES 

Looking  for  a  New  Year's  challenge? 

An  enthusiastic,  energetic  pharma- 
cist required  to  join  our  small  but 
rapidly  expanding  group  to  manage 
one  ot  our  busy  branches  The 
position  is  full  ot  variety  with  every 
opportunity  to  apply  new  innovative 
ideas  Excellent  remuneration  pack- 
age in  excess  of  25K  is  negotiable 
Monday-Friday  only  is  possible  Help 
with  accommodation  or  relocation 
expenses  where  appropriate. 
Contact:  Has  Modi,  MRPharmS. 
Jardlnes  UK  Ltd 
Telephone:  0908  677564 


BICESTER 

An  enthusiastic  and  self-motivated 
Pharmacist  required  to  manage 
our  new  branch  due  to  open  in 
January.  The  pharmacy  is  situated 
in  a  new  neighbourhood  centre 
with  a  health  centre  directly 
opposite. 

Contact: 

HAS  MODI,  MRPharmS 
JARDINES  U.K.  LTD 
TEL:  0908  677  564 


LOCUMS 


Provincial  Pharmacy 
Locum  Services  JK 


We  have  over  3,000  pharmacists 
registered!  Plus  experience  of  handling 
over  100,000  bookings  NATIONWIDE! 

OUR  BUSINESS 

Place  your  locum  problem  in  the 
hands  of  our  experienced  co-ordinators 
We  will  mlorm  you  the  moment  cover 
is  found  We  leave  you  to  get  on 
with  doing  what  you  do  best, 
running  your  business. 

PLEASE  CALL  NOW! 


EDINBURGH 

031  2290900 


NEWCASTLE 
091  2330506 


SHEFFIELD 
0742-699937 


CARDIFF 
0222 549174 


BIRMINGHAM 

021  2330233 


LONDON 
0892  515  963 


TO  ADVERTISE  IN 
THIS  SECTION  CONTACT 
JULIE  COX  ON  0732 
364422  EXT.  2314 


Chemist  &  Druggist  8  January  1994 


57 


FINANCIAL 


PHARMACY  COMPUTER  SYSTEMS 


r     I     N     A     N     C  E 

Numark  has  negotiated 
competitive  terms  from  British 
Joint  Stock  Hanks,  to  provide 

finance  to  independent 
pharmacists/or  the  purchase  of 
new  pharmacies,  or  re-finance 

existing  loans,  with  no 
trading  lies. 

II  vmi  would  like  an  application  form,  which  includes  full 
details  oj  the  scheme,  please  contact 

Retail  Services  Department 
Numark  Management  Ltd.,  5/  6  Fairway  Court 
Amber  Close,  Tamworth 
Staffs  B77  4RP    Tel:  0827  69269 

NUMARK  FINANCE  -  KEEPING  INDEPENDENTS  INDEPENDENT 


W  A  I   B  ROOK 


BUSINESS  FOR  SALE 


THE  BEST  PMR 

THE  ULTIMATE  FULL  COLOUR  486 
SYSTEM  THAT  SAVES  YOU  TIME 
AND  MONEY  ON  ENDORSEMENTS 

•  Maximises  Remuneration 

•  Endorsements 

•  Every  UK  Drug  Tariff 

•  Blacklist  Alert 

WE  LEAD,  OTHERS  FOLLOW. 
Software  only  also  available. 


Please  telephone  for  a 
demonstration  -  Simple  Software 
9      PO  Box  2611,  Smethwick, 
Warley,  West  Midlands  B66  1BN 
Telephone:  021  580  1511 
Fax:  021  580  1462 


PACE  (Seta 


LABELLING 
SYSTEMS 


THE  BETTER  LABELLING  & 
RECORD  SYSTEMS 


•  Faster  •  Simpler 

•  Guaranteed  Security  •  Free  Credit 
»  More  Features  •  Low  Price 

No  one  has  more  experience. 
Don't  buy  without  first  seeing  a  Pace  Beta 
demonstrated  in  YOUR  pharmacy 
•  Available  for  one  months  trial 
For  details  and  a  free  demonstration 
Telephone:  061-941  7011 
37  Stamford  New  Road,  Altrincham  WA14  1EB 


PETERBOROUGH 

Pharmacy  business,  ideal  for  first  time  buyer,  established 
three  years.  Scripts  average  1915  and  increasing.  T/O  to 
30  November  1993  around  £225K.  Parade  location. 
Offers  i.r.o.  £49,000  for  GW,  f&f  +  SAV.  New  lease 
(£4500  pa)  or  FH  purchase  option.  Quick  sale  required 
—  genuine  reason. 

TEL:  (0733)  390655 


John  Richardson  Computers  Ltd 


PMR 


Latest  ip/qo 
I  Update  10  JJ 


EPOS 


JRC  systems  are  renowned  for  their  speed,  ease-of-use 
and  flexibility  -  They  are  the  most  widely  used  in  pharmacy 
today,  are  constantly  updated  and  enjoy  an  enviable  after- 
sales  service.  You  may  think  you  can't  afford  the  best  - 
You'll  be  surprised  . . . 


FOR  MORE  DETAILS,  OR  FREE  EPOS/PMR  VIDEOS,  PHONE  0772  323763 
(FAX  0772  323003)  -   OR  WRITE  TO  JRC  LTD.  FREEPOST,  PR5  6BR 


ALLIANCE  VALUERS  & 
STOCKTAKERS 

Telephone  Harrogate  (0423)  531571 

SPECIALISTS  IN  ACCURATE 
STOCKTAKING  AND  THE  SALE 
AND  VALUATION  OF 
PHARMACIES  NATIONWIDE 


PRODUCTS  AND  SERVICES 


IMPERIAL  PEARL  CO. 

PEARLS  FROM  CULTIVATORS 
16"  necklaces  with  gold  clasps 
5'/2-6mm       £275.00  6-6V2mm  £395.00 

6V2-7mm       £575.00  Black  Pearls  £500.00 

■  Other  lengths  qualities  and  sizes  available. 
Pearl  jewellery  manufacturers.  10  year  written  guarantee. 
Luxury  case.  C.W.O.  Dispatch  within  seven  days.  Ask  for  Brochure. 
38  HATTON  GARDEN,  (CD),  LONDON  EC1.  TEL:  071-405  5102 
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SHOPFITTINGS 


Yes! 


•  We  now  have  n 

car  insurance  policy 

designed  specifically  for  pharmacists! 


♦  Imiiicdintc  25%  discount 

♦  Domiciliiin  ;uul  residential 
home  » iMt.s  I'lA'S  ( )\\  ijen 
iiiul  Prescription  deliver) 
iiutouuitieally  e<>>  ered 

♦  SCHEME  ALSO  APPLICABLE  TO  Al  l.  PHARMACY  STAFF 


♦  Protected  No  Claims  discount 

♦  Free  2-1  hour  legal  advisor 
sen  ice 

♦  I'niusurcd  loss  recovery 

♦  Company  cars,  fleets  and 
pharmacy  delivery  \ans  also 
covered 


Fur  .111  immediate  quotation  on  vom  ear  insurance 


m  0245  4929491; 


Extension 
IA 

<  »tor 


We  also  arrange  ♦  Professional  Indemnity  Insurance  tor 
your  pharmacy  business  for  ^  I S'>  per  annum 


♦  Business  &  Contents  Insurance  ♦  l.< 


I'l  Insurance 


m  02 1  236  003 1 


Working  For  Pharmacy 


tHE  Pharmacy  Insurance  A<;i:ncy 


PART  OF  TIIF  PROVINCIAL  PHARMACY  SERVICES  CKOl'P 


CUSTOMER 
SERVICES 
DEPARTMENT 


Short  of  time? 

. . .  We're  long  on  hours 

EXTENDED  HOURS 

Monday  to  Friday  8.30am  to  7.00pm 
Saturday  8.30am  to  6.00pm 

FREEPHONE  0800  373  573 
FACSIMILE  0271  23642 

COX  PHARMACEUTICALS 


Three  Items  For  A  Total  Cure! 


PILLS  -  Patient  Medication  Records 
CheckOut  -  POSHH  EPOS 
Ob-serve  -  Book  keeping  package 

Hadley  Hutt  Computing  Ltd, 
George  Bayliss  Road, 
Droitwich, 
Worcs.  WR9  9RD 
Telephone:  0905  795335 
Fax:  0905  795 ?45 


I'HIIMIIIIII 
CHECKOUT 
PILLS  & 
OHM  HVI 


XDkU 

ST0REFITTERS 


ME 

SI 


A  COMPANY  STRUCTURED  FOR  EXCELLENCE 

"Innovative  Solution  s  f o  r 
the      Retail  Pharmacy" 


Design 

Lexdrum  has  the  expertise  to 
create  high  standards  of 
design  covering  all 
aspects  of  the 
pharmacy 

profession.  We  fj^w^. 
offer  a  complete 
package  from  design 
concept,  manufacture, 
installation,  including 
electrical,  decorating,  floor  cover, 
fittings,  timber  and  aluminium 
shopfronts 

Manufacture  & 
Installation 

Equipped  with  the  latest 
concept  in  modern  -g.  cJn' 

machinery  and  ~  *: 

technology  our  ^^t— f'~  ' 

factory  is  capable  of 
producing  modular  and 
custom  built  units,  counters 
and  joinery  items.  With  our 
team  of  dedicated  staff  and 
highly  skilled  tradesmen  we  offer  a 
flexible  service  tailored  to  suit  the 
requirements  of  the 
retail  pharmacy. 

Finance 

Subject  to  financial 
status.  We  can  offer 
attractive  H  P.  or  leasing 
terms  including  short 
term  interest  free  loans. 


KING  CHARLES  BUSINESS  PAR  I" 
OLD  NEWTON  ROAD,  HEATHFIELD, 
DEVON  TQ12  6UT. 

TEL:  0626  -  834077 
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SHOPFITTINGS 

STOCK  FOR  SALE 

yyv 

5 


FROM  LOW  COST  PERIMETER  SHELVING  TO 
UPMARKET  PERFUMERY  SHOWCASES  TRADITIONAL 
OR  CONTINENTAL  DISPENSARIES 
CONTACT  MARTIN  BAGG  FOR  A  COMPLETE 
SHOPFITTING  SERVICE  FOR  THE  PHARMACIST 


92-216606 


K  H  WOODFORD  b  Co  Ltd 

We  as  specialist  manufacturers 
and  installers  invite  you  to 
telephone  us  on  0202  396272 
for  details  of  our  fully 
approved  equipment  for  all... 

Dispensary  and  Pharmacy  fitting 


STOCK  FOR  SALE 


I 

(juwul 


LIBRA  DISTRIBUTORS 

HAVE  YOU  SEEN  OUR  NEW  EXTENSIVE 
PRICE  LIST? 

FOR  FRAGRANCES,  PHOTOGRAPHIC 
PRODUCTS  &  GILLETTE  PRODUCTS 
PLEASE  CALL  IMMEDIATELY. 

TELEPHONE:  081-445  4164 
FAX:  081-445  1399 

IDEAL  TIME  TO  GET  IN  FOR  PASSPORT 
PICTURES  -  FOR  A  FREE  DEMO  CALL  US. 


fS97  SeOTVS'K 

PHOTOGRAPHIC    W  H  0LE8ALERS 


NO  OTHER 
PHOTO  WHOLESALER 
OFFERS  ALL  THIS 

★  PERMANENTLY  DISCOUNTED  LINES 

★  A  MONTHLY  PRICE  LIST  WITH  SRPs 

★  350  OF  THE  BEST  SELLERS 

★  FAST,  FRIENDLY  &  EFFICIENT  SERVICE 

★  WHOLESALER  ENQUIRIES  WELCOME 

TELEPHONE:  0272  629391  FAX:  0272  62590 


GREENWOODS 


TEL: 
FAX: 


081  689  5522 
081  689  2256 

NEW  YEAR  OFFERS 

Offers  Valid  from  7th  to  14th  January  94 

GENERICS  Nettprice 

N308    Naproxen  250MG  x  100  (yellow)  0.90 

Expiry  04/94 

N307    Naproxen  500mg  x  56  (yellow)  1.20 

Expiry  08/94 

C340    Co-Amilozide  x  100  2.20 

D304    Diclofenac  25mg  x  100  1.20 

D305    Diclofenac  50mg  x  100  1.80 

F302     Ferrous  Sulph  200mg  x  1000  3.90 

P317    Piroxlcam  10mg  x  1000  0.95 

P313    Propranolol  40mg  x  1000  2.64 

Happy  New  Year 


Contact:  Ajay 

This  Offer  Sheet  Invalidates  All 
Previous  Offer  Sheets 


STOCK  WANTED 


MOST  UNWANTED 
DISPENSARY 

STOCK 
REQUIRED 

C  &  D  PRICE  PAID 
LESS  25% 


Please  phone  081-882  1646 


THE  STOCK  EXCHANGE 


Fed  up  with  dead  money  sitting  on  your  shelves? 
We  will  exchange  your  dead  stock  for  fast  moving 
lines  of  your  choice  at  70%  valuation  of  current 
C&D  Prices!!! 
*  All  stock  to  be  in  good  condition  with  minimum 
3  months  date* 
A  Nationwide  Service 


Please  phone  or  fax:  0532  637501 


so 
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Businesslink 


A  FREE  Service  for  Chemist  &  Druggist  Subscribers 


PHARMACIST  MANAGERS 

UNDERLAND  -  Part/lull  time  pharmacist 
manager  required,  very  easy  hours, 
5.30pm  finish,  no  rota,  salary  by  negotia- 
tion, long  term  locum  considered.  Tel: 
091-537  3553  after  6pm. 

fEMBLEY,  MIDDLESEX  -  Pharmacist 
manager  required  for  busy  pharmacy, 
must  be  self  motivated  and  ambitious. 
Tel:  081-838  1881. 

ETHNAL  GREEN.  NEAR  TUBE  -  Phar- 
macist manager  or  long  term  locum  with 
retail  experience  required  for  easily  run 
pharmacy,  emphasis  on  merchandising. 
Tel:  0376  520052  or  0763  248440. 


LOCUMS 

HARMACIST  REQUIRED  -  for  pharmacy 
within  a  health  centre,  no  Saturdays,  3/4 
days  per  week.  Tel:  0202  731764. 

OMPETENT  DISPENSER  -  Required  lor 
maternity  cover  from  March  '94,  16 
hours  per  week  over  3  days.  Tel:  0252 
845211. 

'UDLEY  AREA  -  Locum  pharmacist  re- 
quired one  Sunday  per  month  10.30am- 
12.30pm.  Tel:  0384  291135. 

ORNCHURCH,  ESSEX  -  Pharmacist  re- 
quired from  February  4-12  inclusive.  Tel: 
081-699  3232  daytime  or  0708  438064 
evenings. 

AINRAM,  ESSEX  -  Locum  required  one 
day  each  week  on  regular  basis.  Tel:  0708 
524015  or  070.S  556130  after  7pm. 

HARMACIST  -  Required  3/4  days  per  week 
for  pharmacy  within  a  health  centre,  no 
Saturday,  no  paperwork.  Tel:  0202 
731764.' 

IADLEIGH,  ESSEX  -  Locums  required  for 
evenings.  Tel:  0702  5555321. 

ARNHAM,  SURREY  -  Experienced  phar- 
macist required  for  single  days  and  holi- 
day cover,  some  Saturdays.  Tel:  0252 
23289  daytime  or  081-572  7461 
evenings. 

ONDON  NORTH  WEST  -  Pharmacist 
required  to  manage  small  dispensary, 
excellent  prospects.  Tel:  081-453  0504 
daytime  081-203  5180  alter  8pm. 


ASSISTANTS 

ONDON  N4  -  Experienced  counter  assis 
tant  required  lull  time  or  part  time.  Tel: 
081-800  8801. 

(UAL1FIED  DISPENSER  FOR  COM- 
MUNITY PHARMACY  -  Required  lull  or 
part  time.  Tel:  081-529  0696. 

'HARMACY ASSISTANT-  Required  full  or 
part  time.  Tel:  081-692  282:5. 

IOTHERHAM/DONCASTER  -  Exper- 
ienced dispensing  assistant,  reliable  and 
adaptable  requires  full  lime  employ- 
ment, unqualified  but  excellent  exper- 
ience. Tel:  noi  'n,i  o:;r,r, 

:VESHAM,  WORCS  -  Lull  or  part  lime 
experienced  dispenser  required  lor  busy 
pharmacy  adjacent  to  health  centre.  Tel: 
0386  446244. 


SITUATIONS  WANTED 
:ardiff,  south,  mid  &  west  wales 

-Covered  by  locum  pharmacist,  available 
for  any  days  or  lengths  of  bookings  from 
January  onwards.  Tel:  0X50  927939  or 
044!!  224204  exl  242. 
rERY  EXPERIENCED  LOCUM  -  Can  Ira 
vel.  Tel:  071-739  4826. 


LONDON  &  MIDDLESEX  AREA  -  Locum 
available  for  short  and  long  term  book- 
ings, including  Sundays.  Tel:  081-961 
6406  before  7pm  or  0850  597991  alter 
8pm. 

HAVERING,  ESSEX  AREA  -  Pharmacist 
requires  regular  3-4  days  or  job  share. 
Tel:  0708  448825. 

LEICESTER  50  MILES  RADIUS  -  Ex- 
proprietor  locum  available,  competitive 
rates,  anything  considered.  Tel:  0533 
544437. 

GREATER  MANCHESTER  &  SUR- 
ROUNDING COUNTIES  -  Experienced 
and  reliable  locum  available  for  odd  days 
and  full  weeks.  Tel:  061-442  6817. 

NORTH,  CENTRAL  LONDON  <S  SUR- 
ROUNDING AREAS  -  Locum  booking 
regular  Saturday  work  from  January, 
complete  service  offered.  Tel:  0481 
4.32208  or  081-888  0(168. 

WITHIN  10  MILES  RADIUS  OF  WEM- 
BLEY -  Very  experienced  pharmacist 
available  3  weekdays  per  week.  Tel:  081- 
902  1490. 

GREATER  MANCHESTER  &  SUR- 
ROUNDING COUNTIES  -  Experienced 
and  reliable  locum  available  for  odd  days 
and  full  weeks.  Tel:  061-442  6817. 

MANCHESTER  &  STOCKPORT  -  Exper- 
ienced locum  available  January  onwards, 
holidays,  regular  days,  long  or  short 
term.  Tel:  061-428  7710. 

MANSFIELD.  ASHFIELD,  CHESTER- 
FIELD AND  SURROUNDING  AREAS  - 
Experienced  locum  available  for  weeks  or 
odd  days.  Tel:  0623  754205. 

EDINBURGH  -  Pharmacist  fancy  two 
weeks  off  in  August?  I  am  an  experienced 
locum  who  wants  to  attend  the  festival. 
Tel:  0832  274653. 

GLASGOW  -  Experienced  and  reliable  phar- 
macist seeks  regular  Monday.  Tuesday  or 
Friday.  Tel:  03552  30931. 

GREATER  LONDON  OR  SURROUND- 
ING COUNTIES  -  Experienced  pharma- 
cist available  for  regular  or  occasional 
Saturdays.  Tel:  081-771  3300. 


BUSINESSES  FOR  SALE 

CO  DURHAM  -  Sole  village  pharmacy  t/o 
March  1993  £270,000  increasing.  NHS 
items  2,500  per  month,  half  days 
Saturdays/Wednesday,  new  lease  at 
£3000  pa,  offers  £95,000  SAV.  Tel:  0740 
654669. 


EXCESS  STOCK 

TRADE  LESS  70%  -  Recormon  1000 
amps.  Recormon  2000  amps,  senna  pods 
Alexandrian  £36  per  kilo  +vat  *  postage. 
Tel:  027.'!  682618. 

TRADE  LESS  50%+VAT  -  4x  Myocrisin 
amps  50mg,  9x  Bicillin  inj  2.16g,  17x 
Calcitare  inj  all  long  dates.  Tel:  0705 
663945. 

TRADE  LESS  50%+VAT+POSTAGE  - 

1  Ox  Convatec  S312, 9x  Convatec  S241 ,  4.x 
Convatec  S320.  Tel:  (161-624  5768. 

TRADE  LESS  30%+POSTACE  -  3x20 
Pulmicort  Respules  0.25mg,  500  Epanu- 
tin  50mg  capsules,  5x5  Surgicarc  flanges 
38mm  S245,  3x30  Coversyl  4MG  labs,  76 
Cacit  500mg  tabs.  Tel:  081-567  2922. 

TRADE  LESS  50%+POSTAGE  -  I  Ox  Ca 
loreen  (exp  8/96).  Tel:  081-520  1713. 

TRADE  LESS  50%+VAT+POSTAGE 
100Mono-Cedocard20mg,34  FrobenSR 
200g  (exp  1/94),  Flemoxin  Solutabs 


375mg.  178  Rifinah  150mg  (exp  1/94), 
1 80Cordilox  80mg  (exp  6/96),  1 10  Cordi- 
lox  40mg,  60x  <  )rap  lOmg  (exp  1/94).  Tel: 
081-767  6005. 
TRADE  LESS  30%+VAT+POSTAGE  - 
1x100  Parlodel  lOmg  (exp  4/95),  1x100 
Parlodel  5mg  (exp  4/95),  17x5  Valoid 
50mg injection  (exp 4/95, 2/96).  Tel:  0543 
676302. 

TRADE  LESS  30%+VAT+POSTACE  - 

Sandostatin  50mg/ml  12x5  (exp  8/97), 
Didronel  (not)  PMO  3x60  (exp  10/95). 
Tel:  0493  843445. 

TRADE  LESS  50%+VAT+POSTAGE  - 
llollister  3225x3.  3224x1.  3325x1. 
2115x2  Ostomy  belts  7100x10.  dimmed 
wipes  2x50,  Surgicare  systems  2  S241xl. 
Surgicarc  Colodrcss  plus  S874xl01P, 
Tel:  081-642  2035. 

TRADE  LESS  20%+VAT+POSTAGE  - 
Hollister  7223  2  boxes,  3223  9  boxes, 
331.',  7  boxes.  7184  1  box.  Simpla  short 
tube  500ml  Trident  3  boxes,  Simcare 
32355.29  1  box,  Aquadry  786284  1  box. 
Tel:  081-8(14  1259. 

TRADE  LESS  30%+VAT+POSTACE  - 
8x14  Klaricid  250mg  (exp  6/95).  3x30 
Visken  15mg  (exp  6/94),  plus  others.  Tel: 
0603  34890. 

TRADE  LESS  50%+VAT+POSTACE  - 
7x30  S262  system  2  days,  1x30  S236 
system  2  bags.  Tel:  081-767  6005. 

TRADE  LESS  40%+VAT+POSTAGE  -  53 


amps  Pergonal  75iu,  20  amps  Metrodin 
75iu.  Tel:  081-642  7714. 

TRADE  LESS  40%+VAT+POSTACE  - 
100Imunovir(exp  12/94).  12x100  Alpho- 
syl  cream  (exp  1/97).  various  simple  and 
complex  homoeopathic  remedies.  Tel: 
061-226  3179. 

TRADE  LESS  40%+VAT+POSTAGE  - 
6x10ml  Hypurin  lente  lOOiu  (exp  6/94). 
2x5  Cranuflex  dressing  20cm2,  1x1(1 
Wallace  500  emty  bags.  1x560ml  De-nol 
(exp  111/94),  60ml  One-Alpha  (exp  9/95). 
Tel:  0279-422909. 

TRADE  LESS  50%+VAT+POSTAGE  -  65 
Uriplan  bed  bags  1)813131,  38  Wallace 
leg  hags  Tri-form  TF500L.  Tel:  0742 
644455. 

TRADE  LESS  30%+VAT  -  50  Phyllocontin 
paediatric,  3x30  Simplaseel  stoma 
100524,431  Epanutin  50mg,  100  Epanu- 
tin  infatabs  (exp  7/94).  Tel:  0903  784878. 

TRADE  LESS  40%  -  2x10  Zi  ifran  8mg.  Tel: 
081-459  4393. 

TRADE  LESS  50%+VAT- 100  Midridcaps, 
38  Rythmodan  lOOmg,  14  Napratec,  56 
Trandate  50mg,  34  Lopresoretic,  10x50 
Kloref  tabs.  150  Maxepa  caps,  23  Droge- 
nil  250mg.  Tel:  081-204  2412. 

TRADE  LESS  25%  -  5x100  Trental  400mg 
(exp  11/97).  2x100  Lopid  300mg  (exp 
7/94),  1x50  Trandate  400mg  (exp  2/94). 
lxioo  Synflex  (exp  3/96).  Tel:  0386 
446244. 


EXCESS  STOCK  CAUTION:  Pharmacists  are  responsible  for  (he  quality, 
safety  and  efficacy  of  medicines  they  supply.  In  purchasing  from  sources 
other  than  manufacturers  or  licensed  wholesalers,  they  must  satisfy 
themselves  about  product  history,  conditions  of  storage  and  so  on. 


To:  Business  Link.  CHEMIST  &  DRUGGIST.  Benn  House.  Sovereign 
Way,  Tonbridge,  Kent  TN9  1RW. 

PLEASE  COMPLETE  IN  BLOCK  CAPITALS 
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Aboutpeople 


Appointments 


Dr  Anthony  Moffat  has  been 
appointed  director  of  pharma- 
ceutical sciences  at  the  Society 
and  Royal  Pharmaceutical 
Society  professor  at  the  School  of 
Pharmacy.  He  will  take  the 
position  from  February  1. 

Dr  Moffat,  a  graduate  of  Kings 
College,  London,  has  held  posts 
in  the  Forensic  Science  Service 
and  has  served  seven  years  on 
the  British  Pharmaceutical 
Conference  science  committee. 
He  became  science  chairman  in 
1986. 

He  is  a  fellow  of  the  Society  and 
the  Royal  Society  of  Chemistry. 

Ron  Tempest  is  to  head  market- 
ing for  Bayer's  UK  pharmaceuti- 
cals business. 


Obituary 


Chris  Nicholson,  well-known 
Buckinghamshire  pharmacist, 
has  died  after  a  short  illness. 

With  his  wife  Jane,  a  member 
of  the  Society's  Council,  Chris 
had  been  active  in  pharmaceuti- 
cal politics  from  his  student  days. 

He  owned  the  Woodburn 
Green  Pharmacy  for  more  than 
25  years.  He  was  a  former  vice- 
chairman  of  Bucks  LPC,  and 
served  on  the  FPC.  Locally,  Chris 
was  a  Parish  Councillor. 

Chris  was  a  retail  adviser  to 
AAH  Pharmaceuticals  and  served 
some  time  as  their  representative 
on  the  NPA's  PIP  Code  panel. 


QBE  for  Prof  Paul  Spencer 


Professor  Paul  Spencer,  head  of 
the  Welsh  School  of  Pharmacy 
and  former  dean  of  the  Faculty  of 
Health  and  Life  Sciences  at  the 
University  of  Wales,  has  been 
made  an  Officer  of  the  Order  of 
the  British  Empire  in  the  1994 
New  Year  Honours. 

Professor  Spencer  studied 
pharmacy  at  Leicester  and  the 
Middlesex  Hospital  before  going 
to  the  Square  to  carry  out 
research  for  his  PhD,  which  he 
completed  in  1962.  He  worked  for 
a  spell  at  Allen  &  Hanbury  before 
moving  to  the  new  University  of 
Aston  as  head  of  pharmacology  in 
1965. 

The  move  to  the  Welsh  School 
of  Pharmacy  in  Cardiff  came  in 
1971,  where  he  continued 
working  on  the  pharmacology  of 
antidepressants  and  analgesics. 
He  became  a  Fellow  of  the  Society 


in  1978  and  was  science 
chairman  of  the  BPC  in 
Birmingham  in  1992. 
•  A  number  of  industry  names 
are  among  those  honoured.  Dr 
Richard  Sykes,  deputy  chairman 
and  chief  executive  of  Glaxo 
Holdings  pic,  has  been  knighted 
for  services  to  the  pharma- 
ceutical industry.  Roger  Gibbs, 
chairman  of  governors  of  the 
Wellcome  Trust,  is  also  knighted. 
R.  A.  Crawford,  manufacturing 
superintendent  at  Schering- 
Plough,  is  made  an  MBE.  Health 
Minister  Dr  Brian  Mawhinney 
becomes  a  privy  counsellor. 

OBEs  go  to  Mrs  C.  Rodgers,  a 
supervisor  with  the  Prescription 
Pricing  Authority;  D.  A.  Peters, 
general  manager  of  the  Borders 
Health  Board;  and  F.  J.  Kenny, 
assistant  regional  general 
manager  at  Trent  RHA. 


Three  lucky  pharmacists  won  £2,000  worth  of  Thomas  Cook  vouchers  for 
making  the  best  guesses  at  the  number  of  tablets  and  capsules 
manufactured  by  APS/Berk  in  July  1993.  Robert  Keitley  from  Derbyshire, 
Christa  Snape  also  from  Derbyshire  and  Mansukh  Girdharbhai  from  Essex 
were  nearest  to  the  correct  figure  of  107,285,959.  Mrs  Snape  is  pictured 
receiving  her  vouchers  from  Adele  Perkins,  the  APS/Berk  local 
representative,  outside  the  Repton  pharmacy 


Coming  Events 


Monday,  January  10 

Southampton  &   District  Branch 

RPSGB  at  7.30  for  8pm.  "The  Blood 
Transfusion  Service"  PGMC, 
Southampton  General  Hospital, 
speaker:  Dr  F  Boulton. 

Tuesday,  January  11 
Lanarkshire  Branch  RPSGB  at  the 
Old  Mill  Hotel,  Motherwell,  at  8pm. 
"The  role  of  the  medical  prescribing 
adviser  and  pharmacist  facilitator", 
speakers:  Dr  Kathleen  Long  and  Mr 
Alastair  Thorburn. 

South  Staffordshire  Branch  RPSGB 

at  the  Civic  Hall,  Lichfield,  7.30  for 
8pm.  "Finances",  speaker:  W  M 
Darling.  Buffet  provided. 


Oxfordshire  Branch  RPSGB  at  the 

Postgraduate  Medical  Centre.  John 
Ratcliffe  Hospital,  at  8pm.  "The  ethics 
of  pharmacy  practice  in  the  1990s", 
speaker:  Ruth  Rodgers.  head  of  Ethics 
Division,  RPSGB. 

Fife  Branch  RPSGB.  Visit  to  Fife 
Police  Headquarters,  Dysart,  at 
7.30pm. 

Leicestershire     Branch  RPSGB. 

German  evening  —  traditional  fare 
and  entertainment.  Further  details 
from  the  secretary,  tel:  Leicester 
585443. 

Wednesday,  January  12 

Ayrshire  Branch  RPSGB  at  the  Piers- 
land  House  Hotel,  Troon,  at  8pm. 


Sally  Gunnell,  Sportswoman  of  the 
Year  in  the  1993  Daily  Express/ 
Yardley  Gold  Sports  Awards 


Fame  at  last 
for  driver  Ken 

Vantage  van  driver  Ken  Hadlow  is 
expecting  to  be  mobbed  by' 
autograph  hunters  after  an 
appearance  in  the  BBC's  Casualty 
drama. 

Ken,  who  is  based  at  AAH 
Pharmaceuticals  in  Bristol,  haq 
his  moment  of  fame  on  Decembet 
4  when  he  was  an  extra  in  the 
drama. 

Viewers  had  a  brief  glimpse  oj 
the  top  of  Ken's  head  when  one  of 
the  Casualty  cast  ran  between  aq 
ambulance  and  Ken's  Vantage 
van. 


"Council  matters"  by  Christintj 
Glover. 

Thursday,  January  13 

Glasgow  and  West  of  Scotlanc 
Branch  RPSGB  joint  meeting  with 
the  Scottish  Pharmacists  Federation! 
at  the  University  of  Strathclyde' 
Glasgow,  7.30  for  8pm.  "Resale  price 
maintenance  1970-1994/1994-?" 
speaker:  Mr  G  Harraway. 

Friday,  January  14 

East  Metropolitan  Branch  RPSGE 

and  West  Ham  &  District  Associatior 

of  Pharmacists  at  7.30  for  8pm.  "An; 

questions"  —  a  panel  of  experts  wil 

answer    your    questions.  Buffe 

included. 
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 ADVERTISEMENT  

Oruvail  gel  is  back  on  1 .  V ! 


a 

the  17th  January  Oruvail  gel  television 
advertising  starts  again,  and  with  a  heavyweight 
national  campaign  running  through  January, 
February  and  March,  you  are  bound  to 
see  the  benefits. 

At  the  end  of  our  first  5  week  television  campaign 
during  October  and  November  1993,  we  saw 
Oruvail  gel  achieve  a  20.4%  sterling  brand  share 
of  the  Topical  OTC  NS AID  Market.  (1) 

But  even  more  remarkably  this  fuelled  the  market 
to  grow  by  31  °o  month  on  month. 

So,  get  ready  this  month  for  even  more  customers 
looking  for  powerful  pain  relief,  and  stock  up  on 
Oruvail  gel  now! 

(1)  Audit  data  Infoscan  NMRA,  Total  Chemist  excluding  Boots,  tour  weekly  audits  on  4  December  1993 


Pip  Code  Link  Code  Prosper  Code 
070-0757       0RU18E  803-320 


Oruvail  gel  -  Helps  you  see  the  back  of  pain 

(tPt  RHONE-POULENC  RORER 


FAMILY  HEALTH  DIVISION  TEL:  0323  721422 


DOSES 

LEMSIP 


FLU  STRENGTH 


NIGHT-TIME  FORMULA 


NEAT  OR  HOT  DRINK 


:  LEMSIP 

with  v    I   y  Contains 

Decongestant  Vitamin  C 


I  FLU  STRENGTH 

PSEUDOEPHEDRINE  FORMULA 


FAST  RELIEF 
OF  FLU,  COLD  AND 
COUGH  SYMPTOMS 


Building  on  the  success  of  Lemsip  Flu  Strength,  Reckitt  & 
Colmon  is  to  re-launch  its  innovative  range  of  pharmacy  only 
flu  products  as  the  Flu  Strength  range. 

Lemsip  Flu  Strength,  the  hot  drink,  is  to  be  re-launched 
with  the  preferred  decongestant,  pseudoephedrine.  Pseudoe- 
phedrine  gives  effective  relief  from  a  blocked  or  runny  nose  and 
the  effects  are  long  lasting  so  that  three  doses  give  day  long 
relief  without  drowsiness. 

Lemsip  Night-Time  is  to  be  re- branded  as  Lemsip  Flu 


Strength,  Night-Time  formula.  With  the  familiar  flu  strength 
livery  together  with  Lemsip  Flu  Strength  it  provides  a  24  hour 
regime  for  the  relief  of  flu  and  heavy  cold  symptoms.  Lemsip  Flu 
Strength,  Night-Time  formula  is  an  effective,  soothing  liquid 
which  works  to  relieve  the  symptoms  of  flu  and  heavy  colds  and 
so  aids  restful  sleep  with  minimal  "morning  after"  side  effects. 

The  Lemsip  24  hour  flu  range.  What  the  man  who  has 
everything  has  always 
wanted. 


Reckitt^  Colmain 


PRODUCT 


Contains:  Each  Sachet:  Paracetamol  EP  lOOOmg  and  Pseudoephedrine  hydrochloride  BP  60mg,  also  contains  Vitamin  C  lOOmg  and  sugar  (approx  2  Ig).  Each  30ml  dose  of  Syrup 


Paracetamol  EP  600mg,  Dextromethorphan  Hydrobromide  BP  1  5mg,  Chlorpheniramine  MaTeate  BP  4mg,  Phenylpropanolamine  Hydrochloride  BP  25mg  and  Alcohol  (96%)  BF 
5  92ml.  Uses:  Relief  of  the  symptoms  of  flu  ana  heavy  colds  Dosage  and  Directions:  Adults  and  children  over  1  2  years:  one  sachet  dissolved  in  hot  water  or  30ml  taken  at  bedtime 
Allow  4  hours  between  doses,  not  more  than  3  sachets  of  Pseudoephedrine  formula  and  one  30ml  dose  of  Night-Time  formula  in  24  hours,  Children  under  1  2:  not  recommendec 
Contra-indications,  warnings  etc:  For  both  products:  Paracetamol  is  normally  well  tolerated  with  only  rare  allergic  reactions  such  as  skin  rashes  (hives),  urticaria  or  itching.  It  should  be 
used  with  caution  by  patients  with  renal  disease  or  liver  dysfunction.  Including  other  medicines,  the  total  daily  dose  of  paracetamol  should  not  exceed  4  grammes.  Not  to  be  used  bs 
patients  recently  taking  MAOI  drugs  Lemsip  Flu  Strength,  Pseudoephedrine  formula:  Pseudoephedrine  may  interact  with  antihypertensives  and  other  sympathomimetics.  Use  witr 
caution  in  glaucoma  It  should  not  be  used  by  patients  suffering  from  severe  coronary  heart  disease  or  hypertension  In  pregnancy  use  only  on  doctor's  advice  Whilst  normally  wel 
tolerated,  reactions  such  as  dry  mouth  or  restlessness  may  occur  Lemsip  Flu  Strength,  Night-Time  formula:  Chlorpheniramine  may  cause  drowsiness,  blurred  vision  or  gastro-intestina 
disturbance  Avoid  alcoholic  drinks,  driving  or  operating  machinery  Do  not  use  in  pregnancy  RSP  prices,  at  September  1993:  Lemsip  Flu  Strength,  Pseudoephedrine  formulc 
(PL44/01  55)  10  sachets,  £3  49  (P)  and  Lemsip  Flu  Strength,  Night-Time  formula  (PL44/0062)  240ml,  £3.49  (P)  Lemsip,  Lemsip  Flu  Strength,  Lemsip  Flu  Strength,  Pseudoephedrim 
formula,  Lemsip  Flu  Strength,  Night-Time  formula  and  (J)  are  trademarks  Further  information  from  Reckitt  &  Colman  Products  Ltd,  HU8  7DS.  (28/09/93) 


